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Abstract

Tourism is one of the developing spheres throughout the world. This survey
displays the most essential factors that impact tourist arrivals in Argentina, focusing on
data between 1995 and 2016 from three different countries: Bolivia, Brazil, and Chile.
The research analyzed how having a common spoken language, tourist income in
origin, distance between origin countries and Argentina, political stability in origin
countries, and tourist income in distance affect tourism. To gain data, 5 independent
variables were analyzed using linear regression in the Statistical Package for Social
Sciences (SPSS) program. As a result, the distance between origin countries and
Argentina is the most significant key factor influencing tourism. Although factors such
as having a common spoken language, tourist income in origin, political stability in
origin, and tourist income in distance also play a medium role in shaping tourist flows.
This research provides a comprehensive understanding of the drivers of international
tourism to Argentina, offering valuable implications for policymakers and
stakeholders.
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AHHOTALUSA

Typu3sm siBisieTcs 0JHOM U3 pa3BUBaroIuxcs cep B Mupe. B aTrom ucciaenoBanuu
MoKa3aHbl HamOoJjiee BaxKHbIE (HAKTOPBI, BIUSAIOIMIME HA NPUOBITHE TYPHCTOB B
ApreHTrHy, ¢ ynopom Ha JaHHble 3a nepuof ¢ 1995 mo 2016 rox B Tpex pa3HbIX
ctpanax: bomuBuu, bpazuiuu u Ywm. B Xxome wucciaemoBaHusi  ObLIO
MPOAHAIM3UPOBAHO, KaK HaJIMuue OOILEro pa3rOBOPHOTO S3bIKa, TYPUCTHUECKHUN
JOXOJ IO MECTY IIPOUCXOKIACHUSA, PACCTOSHUE MEXAY CTPAHAMH IIPOUCXOXKIAEHUS U
APreHTHHOM, MOJUTHYECKasi CTAOMJIBHOCTh MO MPOUCXOXKICHUIO U TYPUCTHUECKUN
JOXOJI MO MECTY MPOUCXOXKACHUS BIMSIOT Ha Typu3M. UTOOBI MOMYyYUTh JaHHbBIE, 5
HE3aBHCUMBIX  TMEpPEeMEHHBIX  OBbLIM  MpOaHAIM3UPOBAHBI B IPOrpaMMme
Cratuctuyeckoro mnakera Uil couualbHblX Hayk (SPSS) ¢ wucnonb3oBaHuem
JIMHENHOU perpeccur. B pe3ynbrarte pacCTOSSHUE MEXy CTPAaHAMU ITPOUCXOXKAECHUS U
ApreHTHHON ABISIETCSl HamOOJee Ba)KHBIM KIIOYEBBIM (DAKTOPOM, BIMSIOIIMM Ha
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Typu3M. XOTs Takue (PaKTOppl, KaK HajJu4yue OOIIEro pa3roBOPHOrO sI3bIKa,
TYPUCTHYECKHI J0XO0J B CTpaHE MPOUCXOXKACHMS, MOJUTHYECKas CTaOMIBHOCTH B
CTpaHe NMPOUCXOKICHUS U T0XO0J1 OT TYpHU3Ma HAa PACCTOSIHUM, TAKXKE UTPAIOT CPEIHIOIO
poiib B (OPMUPOBAHMM TYPUCTHUYECKUX TIOTOKOB. OTH HCCIEAOBAHUS JAOT
BCECTOPOHHEE MOHUMAHHUE ABMKYILUX CHUJI MEXIYHAPOJAHOIO Typu3Ma B ApreHTUHY,
IpeyIarasi IEHHbIE BBIBOJBI IS IIOJIUTUKOB M 3aMHTEPECOBAHHBIX CTOPOH.

KioueBsle cioBa: Typuctckue npuOBITUS; APTeHTUHCKUN Typu3M; JIMHEeHHBbIH
perpeccuoHHbIN aHanu3; KitoueBble (hakToOpbl BIAUSHMUSL.

Annotatsiya

Turizm butun dunyoda rivojlanayotgan sohalardan biridir. Ushbu so'rov
Argentinaga sayyohlarning kelishiga ta'sir ko'rsatadigan eng muhim omillarni
ko'rsatadi, 1995 va 2016- yillardagi uchta turli mamlakatlardagi ma'lumotlarga e'tibor
qaratadi: Boliviya, Braziliya va Chili. Tadgiqotda umumiy og'zaki tilga ega bo'lish,
kelib chiqishi bo'yicha sayyohlik daromadi, kelib chiggan mamlakatlar va Argentina
o'rtasidagi masofa, kelib chiqishi bo'yicha siyosiy barqarorlik va masofadagi turistik
daromad tahlil qilindi. Ma'lumot olish uchun 5 ta mustaqil o'zgaruvchilar Ijtimoiy
fanlar uchun Statistik paket (SPSS) dasturida chizigli regressiya yordamida tahlil
qilindi. Natijada, kelib chigqgan mamlakatlar va Argentina o'rtasidagi masofa turizmga
ta'sir qiluvchi eng muhim omil hisoblanadi. Garchi umumiy og'zaki tilga ega bo'lish,
turistik daromadning kelib chiqishi, siyosiy barqarorlik va masofadagi turistik daromad
kabi omillar ham turistik oqimlarni shakllantirishda o'rtacha rol o'ynaydi. Ushbu
tadqiqotlar Argentinaga xalgaro turizmning harakatlantiruvchi omillari haqida keng
qamrovli tushuncha beradi va siyosatchilar va manfaatdor tomonlar uchun qimmatli
natijalar beradi.

Kalit so'zlar: Turistlarning kelishi; Argentina turizmi; Chiziqli regressiya tahlili;
Asosiy ta'sir etuvchi omillar.

INTRODUCTION

Tourism is one of the most significantly increasing spheres throughout the world,
contributing rapidly to economic expansion and cultural exchange. Understanding the
elements affecting tourist arrivals in specific countries is crucial for promoting tourism
plans or strategies and increasing its profits. Argentina is well-known for its rich
cultural heritage, beautiful destinations, and historical and modern landscapes among
tourists. This research aims to provide the most important factors influencing tourist
arrivals in Argentina from 1995 to 2016 in three different countries: Brazil, Bolivia,
and Chile. The study mainly focuses on elements such as having a common spoken
language, tourist income in the origin country, distance between origin countries and
Argentina, political stability in the origin country, and tourist income in distance.

Drawing on recent exploration and theoretical frameworks, McKercher (2021)
findings display that distance is the most essential factor influencing the tourism
sphere. This opinion is clearly tied to the idea that distance from the source increases.
Moreover, findings from the last 20 years have illustrated that overall demand



decreases by approximately 50% for every 1,000 kilometers farther from the source
market. The research also established that distance impacts which types of travelers are
most likely to visit countries and their behavior with distance. For instance, youthful
office employees with limited holiday time, families concerned about very high travel
costs, and individuals traveling for enjoyment or relaxation are much more likely to
choose countries that are closer to home.

ANALYSIS OF LITERATURE

Tourism has been widely recognized as a vital driver of economic growth across
the globe. Researchers Meltiz and Toubal (2014) examine the role of linguistic factors
in global trade; they argue that it is crucial for each country or region to have a native
language to strengthen and preserve its culture. This is why researchers have studied
the common languages, particularly official languages, spoken across 195 countries.
These official and shared languages play a significant role in influencing linguistic
factors and in enhancing the understanding of ethnic identities. The research highlights
that linguistic factors, when considered as a whole, have a much greater impact on
bilateral trade than what is typically indicated by just the presence of a common official
language. Furthermore, ease of communication is found to have an independent effect
on trade, separate from the influence of ethnicity and trust. Translation and interpreters,
in particular, contribute significantly to improving communication. Additionally, the
role of emigrants is shown to be important in shaping the influence of ethnicity and
trust on linguistic relationships.

According to Awan et al. (2021), research on the impact of people's income levels
can affect the tourism sphere. In particular, it suggests that the wealthiest individuals
who earn more and those with lower salaries are less affected by income changes, while
middle-income  individuals are more  sensitive to  such  changes.
The research analyzes information from 1995 to 2016 across 192 countries and applies
a gravity model to survey tourism flows. The study illustrates that income flexibility
largely depends on a country's income level, which directly affects tourism. As a result,
there is an inverted connection: middle-income countries are more responsive to
changes related to money or salary, while low- and high-income countries are less
responsive to such changes. Lastly, high-income countries display either weak or no
relationship.

The next researchers, Khalid et al. (2022), used a gravity model to analyze how
different languages can influence international tourism. These elements are calculated
using a widespread language index, which considers native linguistic similarity. The
research illustrates that linguistic communication can significantly promote
international tourist flows. This positive impact is not limited to countries with a shared
official or non-official language but is also widespread to those with similar languages,
minority categories linked by a common language, or languages that are closely
connected.

The authors, Okafor et al. (2022), studied how the role of language can impact
migration figures and international tourism. For the research, the authors analyzed 166



origin countries and 30 destination countries from 1995 to 2010. The study illustrates
that higher migration rates boost tourism flows to destination areas. Moreover, tourist
arrivals are minimally influenced when countries share closer or the same linguistic
ties. The results show that, after COVID-19, governments aim to attract skilled foreign
employees and international students who can expand linguistic networks and increase
multilingualism. Closer linguistic ties can, in turn, enhance international tourist flows.

Cicowiez et al. (2024) analyzed the effects of COVID-19, which began spreading
at the start of 2020. Many countries were severely impacted by the virus, which
significantly affected political stability and tourism flows. As the virus spread
worldwide, the authors examined a tourism program implemented in Argentina,
analyzing its impacts on the tourism sector and the broader economy. The researchers
found that strong political stability in origin countries can help boost the tourism
industry.

METHODOLOGY

The primary data were analyzed using the Statistical Package for Social Sciences
(SPSS) to analyze tourist arrivals in Argentina with "Linear regression." Data were
collected from the official website of the World Bank, which provides detailed
information on yearly tourist arrivals from three different countries: Bolivia, Brazil,
and Chile. The dependent variable in the analysis is tourist arrivals, while independent
variables may include factors such as having a common spoken language, tourist
income in the origin country, distance between origin countries and Argentina, political
stability in the origin country, and tourist income in distance. By combining these
factors, the study can cover important elements that influence tourist arrivals in
Argentina. Organizational records and written resources were used as secondary data.

ANALYSIS AND RESULTS.

Tourist arrivals in Argentina (Intou) = 8 + acol + altouristincome orig +
a2distance + a3pl orig + adtouristincome dest + &

Intou- is dependent variable;

a,al .... a6 --- are the coefficient of the independent variables;

€ — error term.

f§ — constant.
Result
Model Summary
Std. Error of the
Model R R Square Adjusted R Square |Estimate
1 .972% 945 939 .200174083084320

a. Predictors: (Constant), touristincome dest, distance, touristincome orig,
pl orig, col




Coefficientsa

Unstandardized Standardized
Coefficients Coefficients

Model B Std. Error [Beta t Sig.

1 (Constant) -35.352 11.041 -3.202 002
col 1.899 934 1.112 2.033 047
touristincome o |1.403 359 1.469 3.909 <.001
rig
distance 2.895 1.346 1.084 2.150 036
pl orig 391 116 227 3.375 [<.001
touristincome d |1.462 .386 248 3.784 [<.001
est

a. Dependent Variable: Intou

The table displays parameter estimates from a statistical model with the help of
ordinal logistic regression. To begin with, R squared shows 0.97, meaning that tourist
arrivals in Argentina have been explained by the independent variable by 97%.

Firstly, having a common spoken language between the origin and Argentina is
statistically significant at the 0.05 level. We accept Ha and reject HO, meaning that
there is a positive relationship between having a common spoken language between
the origin and destination and tourist arrivals in Argentina. If Argentina has a common
spoken language with origin countries, it leads to an increase in tourist arrivals in
Argentina by 1.8%. Having a common spoken language between origin countries and
Argentina significantly increases tourist arrivals for several reasons. It makes
communication easier, helping tourists feel more comfortable and confident during
their travel. A shared language also builds cultural familiarity, encouraging people to
choose Argentina as a destination. It allows Argentina to market itself more effectively
to tourists and attract visitors from business or family connections.

Next, the tourist income in the origin is statistically significant at the 0.01 level.
We accept Ha and reject HO, meaning that there is a positive relationship between
tourist income in the origin and tourist arrivals in Argentina. If there is a one percent
increase in tourist income in the origin, it leads to an increase in tourist arrivals in
Argentina by 1.4%. Tourist income in the origin country significantly influences tourist
arrivals in Argentina. One reason for this is that higher tourist income reflects greater
disposable income among the population, which increases the likelihood of people
traveling abroad, including to Argentina. When people have more money to spend,
they are more likely to invest in international travel. Additionally, countries with higher
tourism income tend to have better travel infrastructure, such as stronger transport
connections and effective marketing.

However, the distance between the origin and Argentina is statistically significant
at the 0.05 level. We accept Ha and reject HO, meaning that there is a positive
relationship between distance and tourist arrivals in Argentina. If there is a one percent



increase in distance between the origin and Argentina, it leads to an increase in tourist
arrivals in Argentina by 2.8%. The distance between origin countries and Argentina is
positively associated with tourist arrivals due to several factors. Shorter distances
decrease travel costs, including airfare and time spent on the road, making Argentina
more accessible to tourists from close countries. Most tourists prefer closer destinations
to reduce expenses and travel fatigue. Additionally, logistical advantages such as more
direct flights or shorter travel durations can encourage visits. These factors collectively
explain why decreased distance leads to an increase in tourist arrivals in Argentina.

Additionally, political stability in the origin is statistically significant at the 0.01
level. We accept Ha and reject HO, meaning that there is a positive relationship between
political stability in the origin and tourist arrivals in Argentina. If political stability
increases in origin countries, it leads to an increase in tourist arrivals in Argentina by
0.3%. Political stability can increase tourist arrivals in Argentina because tourists feel
personal safety and confidence during travel. In politically stable places, people are
more likely to prioritize leisure, travel, and explore the city, which tourists cannot do
in politically unstable countries.

Lastly, the tourist income in distance is statistically significant at the 0.01 level.
We accept Ha and reject HO, meaning that there is a positive relationship between
tourist income in both origin and destination countries and tourist arrivals in Argentina.
If there 1s a one percent increase in tourist income in distance, it leads to an increase in
tourist arrivals in Argentina by 1.4%. Tourist income in the distance significantly
influences tourist arrivals in Argentina. The reason is that a higher income salary allows
people to allocate more resources to optional spending, such as international travel.
Due to this, people who live farther away can lead more luxurious lives and create or
build more beautiful, attractive places for tourists, which definitely can influence
tourist arrivals in Argentina.

CONCLUSION AND POLICY IMPLICATIONS

This research explores the main factors that impact tourist arrivals in Argentina
between 1995 and 2016 from three different countries: Bolivia, Brazil, and Chile. Both
primary and secondary data were used for the research. The primary data were analyzed
using the Statistical Package for Social Sciences (SPSS) program, applying "Linear
Regression" to find the significance of variables in increasing tourist arrivals in
Argentina. The research illustrates that the most vitally important factor for tourist
flows is distance, compared to other elements. It was the predominant element in
boosting tourist arrivals, particularly from nearby countries. The main reason is that
distance can reduce the amount of time tourists spend on roads, helping them save more
money. That is why distance plays an essential role in promoting tourist arrivals from
one place to another.

The second most essential variable is having a common language between the
origin and destination, because if tourists understand the language of the destination, it
can help them travel without a tour guide. Additionally, tourists can find their way



more easily. On the other hand, having a common language helps tourists feel more
comfortable than in places where the language is non-native.

In addition, tourist income in the origin country, political stability in the origin
country, and tourist income in the destination country also play a moderate role in
improving tourism in Argentina. International tourists visiting Argentina are more
concerned about the distance rather than the price of airline tickets or petrol in the
destination.

Policymakers should encourage airline companies to create affordable flight
prices for international tourists traveling from long-haul origin countries. This would
greatly improve the tourism sector in Argentina if managers and tour companies reduce
prices for travelers from long-distance countries. Additionally, policymakers should
focus on cross-border tourism with more affordable prices for citizens of neighboring
countries.

Moreover, while political stability plays a moderate role, the government should
prioritize ensuring safety and fostering a welcoming environment for tourists. By
implementing these policies, Argentina can expand its tourism sector by maximizing
key elements, attracting tourists from long-haul destinations, and benefiting the
economy of the country.
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