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AHHOTAIIUSA
B crathe aBTOpamm mpejacTaBiieHa TUIOTE3a, YTO COBPEMEHHAs PEBOJIIOIMS B
chepe MHHOBALIU CBsi3aHa ¢ U(poBU3aIKel, KOTOopas MPUBOIUT K TpaHCcPopMaluu
LEJIBIX OTpacie u OM3Heca, B CBSA3M C YEM MPUBOJUTCSA XapaKTEPUCTHUKA UPPOBOH
TpaHchopmal  Kak  Ipoiiecca, OOOCHOBaHa  HEOOXOJWMOCTb  BBISABJICHUS
COBPEMEHHBIX TEHJICHIIMM WHHOBAIIMOHHOW JEATEIPHOCTH B JIKOHOMHKE JIHOOOU
CTpaHbl, a OCYIIECTBIEHHBIM aHAIN3 WHHOBAIMOHHOW JEATEILHOCTH B YKpauHE U
VY30ekucTaHe MO3BOJIMI BBISIBUTh 3aKOHOMEPHOCTU W MPU3HAKHU MPOSBICHUS OOIIMX
TEeHJECHIIUN 1 COPMHUPOBATH HAMPABICHUS aKTUBHU3AIIUN WHHOBAIIMOHHOTO Pa3BUTHSI
B TOCY/IapCTBeE.
KuoueBble cji0Ba: AWDKATATU3aNAS, IUdpoBas TpaHnchopmalus, HHHOBAIIHH,
WHHOBAIIMOHHAS JCATEIBHOCTD, (PHHTEX-PKOCUCTEMA, HAITMOHAILHBIN OpEHI.
Annotatsiya
Magolada mualliflar tomonidan innovatsiya sohasidagi hozirgi zamon inqilobi
ragamlashtirish bilan bog‘liq ekanligi borasida gipoteza ilgari surilgandir.
Raqamlashtirish ko‘pchilik tarmoglar va biznesni transformatsiyasiga olib keladi, shu
sababdan ragamli transformatsiyani jarayon sifatida tavsifi keltirildi, mamlakatlar
igtisodiyotida innovatsion faoliyatning zamonaviy tendensiyalarini aniglash zarurati
asoslandi. Ukraina va O¢zbekistondagi innovatsion faoliyatni tahlili umumiy
tendensiyalarning namoyon bo‘lish qonuniyatlari va belgilarini aniqglash hamda
mamlakatda innovatsion taraqqiyotni faollashtirish yo‘nalishlarini shakllantirish
imkonini berdi.
Kalit so‘zlar: ragamli transformatsiya, innovatsiya, innovatsion faoliyat,
moliyaviy texnologiya-ekotizimi, milliy brend.
Abstract
In the article the authors present a hypothesis that the modern revolution in the
field of innovation is associated with digitalization, which leads to the transformation
of entire industries and businesses, in connection with which the characteristics of
digital transformation as a process are given, the need to identify modern trends in
innovation activity in the economy of any country is substantiated , and the analysis of
innovation activity in Ukraine and Uzbekistan made it possible to identify patterns and

WWW.MARKETINGJOURNAL.UZ 242



ILMIY, AMALIY VA OMMABOP JURNAL Ne 12-SON DEKABR, 2025-YIL

signs of the manifestation of general trends and formulate directions for enhancing
innovative development in the state.

Keywords: digitalization, digital transformation, innovation, innovative activity,
fintech ecosystem, national brand.

BBEJIEHUE

B ychoBmsax — rinobampHOW — TpaHChOpMAMM — SKOHOMHUKH,  yCHJICHHS
TEXHOJOTMYECKOM KOHKYPEHLIMM W YCKOPEHHOTO pacHpoCTpaHeHus uPOBBIX
TEXHOJIOTM MHHOBAIMOHHOE pAa3BUTHUE CTAHOBUTCA KIIOYEBBIM  (HaKTOPOM
YCTOMYHMBOTO COLIMAIBHO-3KOHOMUYECKOTO pPOCTa rocynapctB. @opMHUpOBaHUE H
pa3BUTHE WHHOBAIMOHHBIX OM3HEC-MOENel MpeanpUHUMATEIbCTBA, HapallliBaHUe
YeJIOBEUECKOro KamuTajda Ha OCHOBE pedOpMHUpPOBAHUSA CHUCTEMBbI OOpa3OBaHMS,
CTAHOBJICHHE COLIMAIIBHO OPUEHTHUPOBAHHOW 3KOHOMHUKH, a TaKK€ paCIIUpPEHUE
WHBECTULIMOHHBIX PECYpPCOB, HAIpaBIsieMbIX Ha (UHAHCUPOBAHUE HAYYHO-
HCCJIEIOBATENbCKMX M MHHOBAIMOHHO-0OpPA30BATENIbHBIX MPOrPaMM, BBICTYIAIOT
(byHaaMEHTAIbHBIMU YCIIOBHSIMU MOBBILICHHUS KOHKYPEHTOCIIOCOOHOCTH
HallMOHATBHBIX IKOHOMHUK.

B 31011 CBsA3M 0cO0YI0 3HAUUMOCTh MPUOOPETAET COTJaCOBAaHHAS JAEATEIBHOCTD
rOCyJapCTBEHHBIX  MHCTUTYTOB, MPEANPUHUMATENIBCKOTO  CEKTOpPA, CHUCTEMBI
oOpa3oBaHMsI M HayKd, OpPHEHTHPOBaHHas Ha (OPMHUPOBAHUE M PA3BUTHE
HaIlMOHAJILHOM HMHHOBAILIMOHHOM CHUCTEMBI. Takas cucreMa HOoJDKHa o0ecIreunBaTh
3¢ (EKTUBHYIO HHTETpalMi0 HAy4YHBIX 3HAHUI, TEXHOJOTHMM M yHpaBIE€HYECKHUX
PELICHUI, a TAK)KE BHEAPEHHE COBPEMEHHBIX MHCTPYMEHTOB IOAJEPKKUA MPUHATHS
pELICHUI, HANpaBJICHHBIX HA CTHUMYJUPOBAHUE WHHOBAIMOHHOW AKTUBHOCTH M
KOMMEPLHAIN3ALNIO PE3YJIbTaTOB HAyYHBIX HUCCIICOBAaHUMN.

WHHOBallMOHHAsL JI€ATEIBHOCTh TPEACTABIACT COOOM  IeeHaIrpaBiICHHBbIHI
IpoLEeCcC MOUCKa, pa3pabOTKU U BHEIPEHUs pe3yJIbTaTOB HAyUHBIX MCCIEIOBAaHUMN B
BHUJI€ HOBBIX JIMOO YCOBEPILIEHCTBOBAHHBIX MPOAYKTOB, YCIYyI WU MPOLECCOB C
MOCJIEIYIOIUM UX PACHPOCTPAHEHUEM M MOJIYYEHHUEM COLUAIBHO-3KOHOMHYECKOTO
addekra. Ilo cBoelt mpupojie OHa HOCUT KOMIUIEKCHBIM XapakTep M BKJIHOYAET
COBOKYIHOCTh HAyYHBIX, TEXHOJOTMYECKHX, OPraHU3alUOHHBIX, (UHAHCOBBIX U
KOMMEPYECKUX MEPOTPUATUNA, 00€CTIeUnBAIOIINX co3/laHne U TudPy3ut0 NHHOBALUN
B Pa3JIMYHBIX CEKTOPAX SKOHOMHUKH.

Jlist ctpad ¢ GOpMUPYIOIIMMUCS U TPaHCHOPMUPYIOMIMMHUCS SKOHOMUKAMH, K
YUCITy KOTOPBIX OTHOCSTCS YKpamHa W Y30€KHCTaH, pa3BUTHE WHHOBAIMOHHOU
NESATEIBbHOCTH  COIPOBOXKIAETCA  PSAOM  COBPEMEHHBIX  BBI30BOB,  BKIIIOYAs
MHCTUTYLIUOHAJIBHBIE OTPAHUYEHHMSI, HEJOCTATOYHYI0 MHBECTULIMOHHYIO AKTUBHOCT,
pa3pblB MeXAy HayKoH M Ou3HEecoM, a Takke HeO0OXOIUMOCTh ajamnTaluu
HAI[MOHAJIbHBIX MHHOBAI[MOHHBIX CHCTEM K YCIOBHUSM LHU(POBOM SKOHOMUKH. B
JAHHOM KOHTEKCTE CPABHUTEJIbHBIN aHAJIN3 NEPCIEKTUB NHHOBALIMOHHOTO PAa3BUTHUSA
YKa3aHHBIX CTPaH MO3BOJISIET BBIBUTH OOIIME TEHACHIMH, KIIIOUYEBbIE MPOOIEMBbI U
MOTEHIMANbHbIC HANpPaBJICHHUS AaKTUBU3ALMM WHHOBALIMOHHON JEATEIbHOCTH B
YCJIOBHSIX COBPEMEHHBIX II00AIBHBIX TpaHC(HOpMaIUK.
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JUTEPATYPHbBINA OB30P

ACNEKThl WHHOBAallMOHHOM JIESITEIBHOCTM H €€ BIMSHUS Ha COLHAIBHO-
DKOHOMMYECKOE Pa3BUTHE TOCYNAPCTB IOJYUYMIIM IIAPOKOE OCBEIICHUE B TPYHax
3apyOeKHBIX MCCIIEIOBATEIICH. TeopeTuKO-MeTOI0IOTUYECKUE OCHOBBI
MHHOBALlMOHHOTO Pa3BHUTHs 3aJI0KeHbI B padorax @. Armona, M. Kongpareesa, 5.
Kyka, P. Conoy, B. Tucca, WM. Illymmerepa, B KOTOPBIX PACKPHIBACTCS POIb
TEXHOJIOTUYECKUX W3MEHECHUN, WHHOBAIMOHHBIX LHKJIOB M HAYYHO-TEXHHYECKOTO
nporpecca B 00€CIEeUEHHUH JOJITOCPOYHOrO0 SKOHOMHUYECKOro pocTta. Bompocam
dbopMHUpOBaHHUS U pealM3alMd  WHHOBAIMOHHBIX  CTpaTeruid,  yMNpaBJICHUS
WHHOBAIIMOHHBIMU ~ MpPOLECCAaMH W aJanTalMd JKOHOMUYECKHMX CHUCTEM K
TEXHOJOTUYECKUM HW3MEHEHMSM TMOCBsIIeHbl uccuenoBanus C. Banpaiuesa, JI.
Bopnoueka, I1. JIpykepa, I'. Menma, P. doctepa, @. Xaiieka u Ipyrux aBTOpOB.

CyuiecTBeHHBIN BKJIQJ, B HM3y4Y€HUE MPOOJIEeM WHHOBAIMOHHOTO PAa3BUTHUS Ha
HallMOHAJIBHOM YPOBHE BHECJIM YKPAMHCKHE YUYEHBIE, Cpeau KOTOpbiX A. Amoma, b.
bypkunckui, f. Xamuno, B. 3axapuenko, C. mramenko, M. Kpynko, O. Jlanko, b.
Manuukuii, K. Tlomnasckas, JI. demynoa, 3. KOpunen u nap. B ux paborax
pacCMaTpUBAIOTCS  HMHCTUTYIIMOHAIBHBIE OCHOBBI HWHHOBALMOHHOM  IIOJIMTHKH,
MEXaHHU3Mbl T'OCYJapCTBEHHOTO PETYJMPOBAHHUS WHHOBALIMOHHOW NESITEIBHOCTH, a
TaKke OCOOEHHOCTH (POPMHUPOBAHUS HAIMOHAJIBLHON WHHOBALMOHHON CHUCTEMBI B
YCIOBHSIX TpaHC(HOPMALIMOHHBIX 3 KOHOMHYECKHUX MPOLIECCOB.

AHaIIN3y COCTOSIHUSI U TEHJACHUHM Pa3BUTUS WHHOBAILMOHHOW JEATEIIBHOCTHU B
PecniyOmuke Y306exkuctan nocssiieHsl uccienoBanus X. I1. AOynkacumona, T. C.
Pacynosa, H. I'. MymunoBa, A. ®. Pacynera, I'. H. MaxmynoBoi, 0. KyroutnuHosa,
M. Amyposa, K. Kypnasuuau, ®@. b. IIlakupoBoil u aApyrux ydeHsiX. B JaHHBIX
pabotax oco0oe BHHMMAaHHE YJAEISETCs BONPOCAM MOJAEPHU3ALNU HSKOHOMUKH,
Pa3BUTHIO MHHOBAIIMOHHOW HHPPACTPYKTYPHI, POJIU TOCYNaPCTBA B CTUMYJIUPOBAHHUH
MHHOBAllMOHHOW aKTUBHOCTHU M MHTETpallMy HAyKH, 00pa30oBaHus U OM3Heca.

Bwmecre ¢ TeM, BbICOKasi AMHAMUYHOCTh HHHOBALIMOHHBIX MPOLIECCOB, YCKOPEHHE
uudpoBoit TpanchopMmallud M BO3pACTaHUE BHENIHUX W BHYTPEHHUX BBI30BOB
00yCJIOBIMBAIOT HEOOXOAUMOCTh MOCTOSIHHOTO OOHOBJIEHUS! aHATUTHYECKOW 0a3bl U
OLIEHKH TEKYLIErO COCTOSIHUS MHHOBAILIMOHHOM IESITENbHOCTA HA KOHKPETHBIX ATanax
COLIMAJIBHO-A)KOHOMHYECKOT0 pa3BUTHA. JTO, B CBOIO OYepe.lb, TpeOyeT MpOoBeICHUS
KOMIUIEKCHOTO W COIIOCTaBUMOTO aHaJIu3a WHHOBALMOHHBIX MPOLECCOB JUIsS
BBIPAOOTKM  OOOCHOBAHHBIX  YNPABIEHYECKUX PEIICHUH U  KOPPEKTUPOBKU
roCy1apCTBEHHOM WHHOBALMOHHOM IOJUTUKU C Y4ETOM COBPEMEHHBIX BBI3OBOB U
HAIMOHAJIBHBIX IPUOPUTETOB PA3BUTHSL.

AHAJIN3 U PE3YJIBTATBI

[lenbro umcciienoBaHus ABJISETCS BBISBICHUE W aHAIW3 TECHICHUMWA pPa3BUTHS
WHHOBAIlMOHHOW JIEATEIbHOCTH B YKpanHe U Y30eKuCTaHe, OIpeAcsICHHue
3aKOHOMEPHOCTEH M KJIIOUEBBIX MPHU3HAKOB WX TMPOSBIICHUS, a TaKke 00OCHOBAaHHE
MIPUOPUTETHBIX HAMNPABICHUN AaKTHUBU3ALMM WHHOBAIMOHHOW JEATEIBHOCTH Ha
COBPEMEHHOM 3TaIre COLMATbHO-3KOHOMUYECKOTO Pa3BUTHA YKAa3aHHBIX CTPaH.
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Ha coBpemeHHOM 3Tarie HOBas BOJIHA MHHOBAIIMOHHOTO Pa3BUTHS BO MHOIOM
oOycnoBieHa TmpoleccaMu [HU(PPOBHU3AIUN, KOTOPHIE TMPHUBOAAT K TIyOOKOH
TpaHcQOpMaIK OTAETBHBIX OTpacieil IKOHOMUKHU, (POPM XO3sIICTBOBAHUS U OU3HEC-
Mozenei. [[uppoBbie TEXHOIOTHN BBICTYIIAIOT HE TOJHKO HHCTPYMEHTOM MOBBITIICHHUS
3¢ (HEeKTUBHOCTH MPOU3BOJICTBEHHBIX U YIIPABICHYECKUX MPOLECCOB, HO U (haKTOPOM
(dhopMHUpOBaHUS MPUHITUIIAATEHO HOBBIX SKOHOMHUYECKHUX OTHOIICHHWH, OCHOBAaHHBIX
Ha JaHHBIX, CETEBBIX B3aUMOJICUCTBUAX U TIAT(HOPMEHHBIX PEIICHUSIX.

Cnenyer OTMETUTH, YTO B HAy4YHOM JHTEpaType BCE dHalle MOJHUMAETCS
npoOneMaruka 1udpoBoi Tpanchopmalmu O6uszHeca U OusHec-mojenen. [lpu stom,
HECMOTpS Ha 3HAYUTEJIBHOE KOJMYECTBO UCCIIEIOBAHUN KaK TEOPETUUYECKOTO, TaK U
NPUKJIAJHOTO XapakTepa, MOHATHE «udpoBas TpaHchopmalus» A0 HACTOAIIETO
BPEMEHU HE UMEET eIMHON OOLIECTTPUHATON TPAKTOBKU. MHOKECTBEHHOCTh MO/IXO0/I0B
K €ro ompenesieHro 00yCcloBIeHa CII0KHOW, MHOTOYPOBHEBOW MPUPOJON TaHHOTO
SIBJICHHSI, €70 MEXIUCIMILUTMHAPHBIM XapaKTepOM, a TAaK)Ke TECHBIM B3aHMO/ICHCTBHEM
C DKOHOMHYECKUMHU, COIUATTLHBIMU M HHCTHTYITHOHATHHBIMH ITPOTIECCAMHU.

B  0000ménHom Bujae 1u@poByr  TpaHcpopmaluio - 1eaecooOpasHo
paccMaTpUBaTh KaKk KOMIUIEKCHBIN MPOLIECC, XaAPAKTEPU3YIOIIHUICS PSAOM KIFOUEBBIX
MPU3HAKOB. BO-TIEpBBIX, OHa HOCHUT OOBEKTHUBHBIH XapakTep, W €€ pa3BUTHE B
3HAUUTEIBHON CTENEHW HE 3aBUCUT OT MOJEJed TOBEACHUS OTAEIbHBIX
SKOHOMHUYECKUX CHUCTEM, a OIpeaensercd TriI00aJbHbIMU TEXHOJOTHYECKUMHU
cauramu. Bo-BTOphiX, 1udpoBas TpaHchopMmalus ~MPEACTABISIET  COOOMU
HETPEPHIBHBIN MPOIECC, B paMKaX KOTOPOTO0 SKOHOMUYECKUE U COIIMATIbHBIE CHCTEMbI
IIOCJIEIOBATEIBHO U3MEHSIOTCS oJ BO3JICHCTBUEM uHGOPMAIMOHHO-
KOMMYHHUKAITMOHHBIX TEXHOJOTUH. B-TpeTbux, JaHHBINA MPOIECC MPUCYI CUCTEMaM
paznu4yHOro Macmraba, TUMAa W YPOBHS Pa3BUTHS OT OTIEIBHBIX OpPraHuU3aIuil 10
HallMOHAIBHBIX OSKOHOMHUK, 4YTO OOYyCIaBIMBAaeT €ro YHUBEPCATBHOCTh U
CUCTEMOOOPA3yIOLIYI0 POJIb B COBPEMEHHOM MHHOBAIITMOHHOM Pa3BUTHH.

B o6mem, mox uudpoBoi Tpanchopmalnue NOHUMAIOT MpPeoOpa3zoBaHuUs,
MpouCXodimue B pyciae YerBepTod MNPOMBIIUICHHOW PEBOIIONUHN (KOHIEIIIUS
«ngyctpus 4.0»). B nmob6om ciiydae, MOKHO BBIJCIUTH KJIIOUEBBIE CYITHOCTHBIC
MPU3HAKU HUPPOBON TpaHCHOPMALIMH, KOTOPbIE TPEICTABIEHBI Ha puUc. 1.

Ykpanna omnpeaenwia 1udpoBy0 TpaHchOpMallMIO KaK MPUOPUTETHYIO
MOJINTHKY, YK€ OTMEUCHHYIO HEAAaBHUMH TIPU3HAHHBIMH CpPEON EBPONEHCKOTO
AKCIIEPTHOTO COOOIIECTBA yCIeXaMH BO BHeIpeHnH cucteM ProZorro u e-Health [1] —
CUCTEMBI AJICKTPOHHOTO YIIPaBJICHUS B 3/IpaBOOXPAHEHUH, BO BHEIPEHUH MOOMIBHOTO
nokpeiTusi 4G UM 3amycka JJEKTPOHHBIX YCIYT B TOCYJIapCTBEHHOM W YacCTHOM
cekropax [2]. Ykpauna npucoenunuiack K [Iporpamme «l{udposas Epoma» no 2027
rojfa, KOTOPOM  MPEIyCMOTPEHO  MPEAOCTaBICHHE  (UHAHCUPOBAHUS IS
nudpoBu3anuu ctpad EBporbl 1o pasHsiM HampasieHusM. Ha nudpoBoe paszputne
VYkpaunbl k 2025 romy XoTAT morpatuth 69 mupa. rpH. [3] (6onee 1 mupa.890
MWILTHOHOB foJiapoB CIITA).
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B V306ekucrane o00beM HWHBECTUIIMM B OCHOBHOM KamWTal M TI0 BHAY
nesitenbHOCTH «MH(OpMarus u cBsa3b» B 2021 roxy cocraBun 4,8 TpiaH.cyMOB (Ooiiee
436 muunonoB nosiapos CIIIA).

Taxkum o6paszom, nudposas Tpanchopmarys 03HAYACT UHTETPAINIO ITH(DPOBBIX
TEXHOJIOTH BO Bcex cepax OuzHeca. ITa MHTErparys IPUBOAUT K MPUHIIUIHATEHBIM
M3MEHEHUSM B TOM, KaK JICHCTBYIOT BCE 9KOHOMHUYECKHE CyOBEKTHI B CTPAHE, TOCTUT A
COOCTBEHHBIX M OOIINX, IKOHOMUYECKUX U COLUAIBHBIX LIeTIeH ObIcTpee, AeIIeBIe U ¢
HOBBIM Ka4€CTBOM.

B Ykpaune Ha cextop nu(poBbIX HHHOBALUN TpuUXoAUTCs 12% BCeX MaTeHTHBIX
3as1BOK, @ €KEroJIHbIe TEMIIbl POCTa MAaTEHTHOM aKTMBHOCTH COCTaBIAIOT 13%.
VYkpaunckas [T-oTrpacib exeroHo AeMoHCcTpupyeT pocT 25-30% u renepupyert 6osee
4% BBII ctpanbl. Celiuac B IT-unnyctpun Ykpaunsl padoraet npumepHo 330 Toic.
CIICIUAIUCTOB [5].

KitroueBble mpu3Haku HUPPOBOK TpaHCPHOPMALIUH

HaIpaBJIeHHOCTh
Ha yBEJIMYCHUE
HPOM3BOJUTENb-
HOBBIE OM3HEC- U HOCTH TpyJa 1
CBA3AHHOCTB C OHEpalMOHHbIC KOHKYPEHTO-
. MHHOBALUSAMH U Moacu, CIIOCOOHOCTH B
HCHPCPLIBHBIN OCHOBaHHBIE Ha
nporece HPOPHIBHBIMH 1 ppoBoi
TEXHOJIOTUSMH 3alpocax u HKOHOMHUKE, U
OKUJIAHMAX TEXHOJIOTHH 3]1ECh
K KITHCHTOB J — TOJBKO YacCThb
ycrexa

\_

Pucynok 1. KiiroueBble CyIIHOCTHbIEC MPU3HAKHA LM (POBOIi
Tpanchopmanum [4]

)

B V306ekucrane 4icieHHOCTh paOOTHUKOB B FOPUIMYECKUX JIMIAX, pA0OTAIOLIUX
B chepe UKT 60 462 cnenmanucros. Yucno pabotHukos B chepe UKT B Y30ekucrane
PaAcTET C KaXAbIM I'OJIOM, UTO YKa3bIBA€T HA pa3BUTHE ITOU OTPACIIH.

be3yciioBHO, 4TO pa3BUTHE IKOHOMHMKHU CTPaHbl B LIEJIOM 3aBUCUT OT CKOPOCTH U
MacmTada MpOU3BOJCTBA MHHOBALMOHHBIX TEXHOJOTUH. PHIHOK OAHKOBCKHUX YCIyT
CUMTAETCs] OJJHUM U3 HauboJiee TUIKUTAIM3UPOBAHHBIX CEKTOPOB YKOHOMUKHU.

Hanuonansueiii 0ank Ykpaunbel ytBepaun Crtparervto pas3BuTus (UHTEXa B
Ykpaune no 2025 roma, kotopas IpeacTaBisieT coOOH IIaH CO3JaHus B YKpauHEe
MOJIHOLICHHOHN (PUHTEX-3KOCUCTEMBI C MTHHOBALIMOHHBIMU (PMHAHCOBBIMH CEPBUCAMH U
JIOCTYNMHBIMU IUGPOBBIMU  yciayramMd. OCHOBHBIMH — CTPAaTETMUECKUMHU  LEISIMU
BBICTYNAIOT:
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1) pa3BuTas K3ULIEC-3KOHOMUKA, MpEANoararonias NOBBIIIEHUE JOCTYIMHOCTH
OC3HAIMYHBIX OMEpaluii W POCT JdOBEpHs, pa3BUTHE HHOPACTPYKTYpHl IS
COBEPIIICHUS OC3HATMYHBIX CIENOK;

2) BbICOKMH YypoBeHb LH(PpPOBOM U (UHAHCOBOW TPaMOTHOCTH, UTO
MpeayCMaTpUBaeT  peaM3alui0  CTPAaTErMYEeCKMX  HMHHULMATHB  PEryJsITopa,
CTUMYJHPOBAHUE Ppa3BUTHS KOOIEpaluii MEXIy (UHAHCOBBIM CEKTOPOM U
aKaJeMHUYecKol 0a30ii;

3) mocrosiHHas (PUHTEX-3KOCHUCTEMa, MpeAroararonas pa3BUTHE OTKPBITOM
apXUTEKTYphbl (PUHAHCOBOTO PBHIHKA, TUIATPOPM PETYISATOPOB U OBEpCaiiTa, pa3BUTHE
UHQGPACTPYKTYPhl (PUHTEX-IKOCUCTEMBI, YCUJIEHUE WHBECTUIIMOHHOTO MOTEHIMANA U
CTENEHU DPAa3BUTUS pbIHKA (PUHTEXa, MHTErpalniOUHTEX-IKOCUCTEMBI B MHUPOBOE
IPOCTPAHCTBO, CTUMYJIUPOBAHUE TUHKUTAIA3AIMN (PUHAHCOBOI'O CEKTOPA, pa3BUTHE
1idpoBol UHPPACTPYKTYpbl GUHAHCOBOTO PHIHKA [6].

C 1 aBrycra 2022 roga BBeIE€H B JICUCTBHE 3aKOH YKpanHbl «O IJIATEKHBIX
yciIyrax», KOTOpPbIM MPEIyCMOTPEHO co3naHue HaroHambHbIM OaHKOM YKpauHBI
PEryIsSTOPHON TIATPOPMBI JJII TECTUPOBAHUS YCIYT, TEXHOJIOTUH U MHCTPYMEHTOB
Ha IJIaTEKHOM PBbIHKE, OCHOBAaHHBIX Ha MHHOBAIIMOHHBIX TEXHOJOTHSIX.

Co3nanne HanmoHnanbHbIM OaHKOM YKpauHbl TaKOW IUIATGOPMBI HA PBIHKAaX
(PMHAHCOBBIX YCIYT MPEAYCMOTPEHO TaKke 3aKOHOM YKpauHbl «O (PUHAHCOBBIX
yciayrax u (pMHaAHCOBBIX KOMIIAHUSX», KOTOPBIA BBOAUTCS B AeMCTBUE C |-TO stHBaps
2024 rona.

[IpuBeneHHBIMU 3aKOHAMHM MPEIYCMOTPEHO, YTO TMOPSAOK CO3JaHUS MU
(YHKIIMOHUPOBAHUS YKa3aHHBIX IUIATHOPM OMpeaesieTcs TakkKe HOPMAaTHUBHO-
MpaBOBBIMU akTaMu HarnnonansHOTo 0aHka YKpauHbl.

B V306ekucrane peanu3yroTcsi KOMIUIEKCHBIE MEpbl IO aKTUBHOMY Pa3BUTHIO
nuppoBOM  IKOHOMHUKHM, a TakXKe I[IHPOKOMY BHEAPEHUIO  COBPEMEHHBIX
MH(})OPMAIMOHHO-KOMMYHHUKAIIMOHHBIX TEXHOJIOTUI BO BCE OTPACIIU U ChEPBIL, MPEXKIE
BCEr0, B rOCY/IapCTBEHHOE yIpaBieHUe, 00pa30BaHKE, 3APaBOOXPAHEHUE U CEIbCKOE
XO035IUCTBO [7].

B wyactHocTM, Hawata peanuzanusg cBbimie 220 TPUOPUTETHBIX MPOEKTOB,
MPEeAyCMaTPUBAIOIINX COBEPIIEHCTBOBAHUE CUCTEMBI JJIEKTPOHHOTO MPABUTENILCTBA,
JanbHeillee pa3BUTUE OTEYECTBEHHOTO pbhIHKA MPOrPAMMHBIX MPOAYKTOB H
MH()OPMAIIMOHHBIX TEXHOJOTUM, OpraHU3alMI0 BO BCEX pernoHax pecnyOnuku IT-
MapKoB, o0ecrieueHne JaHHOU cepbl KBATU(DUIIMPOBAHHBIMU KaIpamMHu.

Kpome Toro, peanusyercst komruiekcHasi nporpamma «lludpooii TamkeHT?,
MpeayCcMaTpUBaOIIas 3alMyck reomoprana, HWHTErpupoBaHHOTO ¢ Oosee 40
MH()OPMAITMOHHBIMA CUCTEMAMHU, CO3/1aHne WH(OPMAIITMOHHON CHCTEMbI YIIPaBICHUS
OOIIIECTBEHHBIM TPAHCIIOPTOM W KOMMYHAJIBHOU WHMPACTPYKTYPOU, HUPPOBHUIAIUIO
COLIMAJIbHON cephl C MOCIEAYIOIUM PAaCIPOCTPaHEHUEM JAaHHOTO OMBITa HAa APYTUE
PETHOHBI.
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B Tteopum, Kak npaBWiIO, BBIACISIIOT ISATh OCHOBHBIX THIIOB HMHHOBALIMMN:
MPOM3BOJCTBO HOBOTO TPOAYKTa, BHEAPEHHWE HOBOIO CIOco0a MPOM3BOJACTBA,
CO3/IaH€ HOBOTO pPBIHKA, OTKPBITHE HOBOTO HCTOYHHMKA PECypCOB, OOHOBIICHHE
CTPYKTYpHI ymnpaBiieHUs. DPPEKTUBHOE BHEIPEHHE WHHOBALMN IMO3BOJISIET CO3/1aTh
CYILIECTBEHHBIC ~CTpaTeTMYECKHE MpPEUMYIIecTBa B Haumbojee KOHKYPEHTHBIX
OTpacCysX.

BUIbI HHHOBALII/IPT
Pacrymue naHOBammu / PanukanpHble HHHOBALMA /
Incremental innovation Radical innovation

HuHoBanmoHHass KOHKYPEHTOCIIOCOOHOCTh Ha
HALIMOHAJILHOM YPOBHE

PucyHok 2. Buabl ¥ poJib HHHOBAIMIE HA HAHOHAJILHOM ypoBHe!

NHHOBaIMOHHBIE KOHKYPEHTHBIC TNPEUMYIIECTBA YCTOWYUBHI K BHEIIHEMY
BO3JCHCTBHUIO CpEIbl, SBIIIONICHCA NMHAMUYECKOM M HENPENCKa3yeMOW, M UX
3HAUUTEIBLHO TPYAHEE OBTOPUTH KOHKYPEHTAM, MOCKOJIBKY 3TO TPEOYET peanu3aiuu
psga mporeccoB (opMUpoBaHUS W pa3BUTHA. [lpu co3maHuM WHHOBAMOHHOIO
KOHKYPEHTHOT'O IPEUMYILIECTBA BBIACIAIOT IBa OCHOBHBIX BHJ1a MHHOBaUUM (pHC. 2):

1. Pactymue wnHOBamuu (incremental innovation) — 3TOT TUI WHHOBAIWM,
KOTOPBIM MPUBOJUT K COBEPLICHCTBOBAHUIO MPOIYKTa U TEXHOJIOTHUU MPOU3BOACTBA.
Yaie npuMeEHSETCs MPHU «JIOTOHSIOUIEM» TUIE HKOHOMHUYECKOTO poCTa WIW IUis
NOJIEPKaHUSI UMEIOIIET0Cs YPOBHS KOHKYPEHTOCIIOCOOHOCTH.

2. Pagukansubie mHHOBaIMU (radical innovation) — 3TO MHHOBAIIMH, KOTOPBIE HE
TOJIBKO CO3JAl0T HOBYIO TEXHOJIOTHIO WMJIM MPOAYKT, HO TaKK€ HOBBIE KOHIIECMIINU
Ou3Heca, HOBYIO CTPYKTYpY M CIIOCOO yNpaBJieHUsl, HOBEHIIINE UCTOYHUKH ChIpbsl. X
CKauyKoOOpa3HbId M, B OOILIEM, PEBOJIIOLMOHHBIN XapaKTep BBI3BIBAET TO, YTO OHU
00€CreynBaOT YacTO CPABHUTENIBHO JUIMTEIbHOE KOHKYPEHTHOE MPEUMYIIECTBO,
CO3/1aBasi HOBBIE YCIIOBHSI KOHKYpEHIIMH [8].

CrnenoBaTenbHO, MHHOBAIMU (POPMUPYIOT KOHKYPEHTHBIE NPEUMYILIECTBA B
pBIHOYHOM OoprOe, a uX BHEIPEHUE TNO3BOJISET AaKTUBHO YYacTBOBaTh B
(GbOpMHpPOBAaHUM MHUPOBOM HKOHOMHYECKOW CHCTEMBI Oyilaroapsi JIOCTHKEHHUIO
MHHOBALIMOHHOW KOHKYPEHTOCIIOCOOHOCTH Ha HAalMOHAJIIbHOM ypoBHe. CTaBka Ha
MHHOBAIlUM B COBPEMEHHBIX JKOHOMUYECKHX YCIOBHSIX SBIseTCS Haubosee
MEePCIEKTUBHBIM TOJX0JI0M, BeAb MoOETy B KOHKYPEHTHON OOphOE OJIepKHBAIOT

1
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HMMCHHO TC€ YYaCTHHMKHM Ha PbIHKC, KOTOPLIC 3aHHMMAIOT AKTUBHYIO IIO3HMIOUIO B
HCIIOJIb30BaHHUU HHHOBaHHﬁ.

BbIBO/IbI U NTPEJJIOKEHUSA

Takum o00pazoMm, B YCIOBHSX YIriyOJIeHHs TJIOOATBHOM TEXHOJIOTUYECKOM
KOHKYPEHIIUM ¥ YCKOPEHHOTO PAaCIpOCTPAHCHUS MU(PPOBBIX TEXHOJOTUW OJHUM W3
KJIFOYEBBIX HAIpaBJICHU WHHOBALIMOHHOTO PAa3BUTHS HA HAIIMOHAIBLHOM YPOBHE
saBysieTcsl (GOPMHUPOBAHUE W MPOABUKEHUE TPOTPECCHBHOTO HAIIMOHAIBLHOTO OpeHma
rocygapctBa. HamuoHaneHbIi OpeHJ BBICTYNA€T HE TOJBKO HHCTPYMEHTOM
BHEITHEAKOHOMUYECKOTO MMO3UIIMOHUPOBAHUSI CTpaHbl, HO W BaXHBIM (PaKTOpPOM
NPUBJICYEHNS WHBECTULIMM, pPa3BUTHS WHHOBALIMOHHOTO MPEANPUHUMATEIbCTBA H
MOBBIIICHUS MEKTYHAPOAHOU KOHKYPEHTOCIIOCOOHOCTH HAIIMOHAIBLHON SKOHOMHUKH.

B HayuHOli nuTepaType HalMOHAIBHBIA OpeH/I, KaKk MPaBUiIo, pacCCMAaTPUBACTCS
KaK YCTOMYMBBIM 00pa3 rocynapcTBa B CO3HAHUM MEXKIYHApOAHOTO COOOIIECTBa,
(dhopMUpyeMBbIil HA OCHOBE COBOKYITHOCTH OpEHJI0B HAIIMOHAJIBHBIX MPOU3BOAUTENCH,
YPOBHSI TEXHOJIOTHYECKOTO Pa3BUTHUS, WHCTUTYLIMOHAJIBHON Cpelbl M KadyecTBa
YyeJoBeuecKkoro kanurana. Psama uccnenosareneit, B yactHoctu 1. Xaiiae u @. Kotnep,
NoA4YEPKUBAIOT, 4YTO A(OPEKTUBHOCTh HAIMOHAIBHOTO OpEeHIUHra BO MHOIOM
OTIPENICNISICTCS PAllMOHAIBHBIM HCIOJIb30BAaHUEM (DUHAHCOBBIX, MHTEIUICKTYaIbHBIX,
TEXHOJIOTUYECKUX, TeorpauueCcKuX U MPOMBIIIICHHBIX PECYPCOB CTPAHBI.

Ouenka (pakTopoB (GOpPMHUPOBAHUS HAMOHAIBHOIO OpEHJa OCYIIECTBIISIETCS C
MPUMEHEHUEM Pa3JIMYHBIX UHACKCHBIX U PEUTHUHIOBBIX MeTouK. Tak, B paborax Uu
daHa BBIIETSIOTCS TaKUE KIIFOUEBbIE COCTABIIAIONINE HAIIMOHAILHOTO OpEeHIMHTa, KaK
AKCTIOPTHBINA, TMOJMUTHYECKUNH W KYJIbTYpHBIH OpEHIMHI, a TakXke OpeHIUHT
teppuropun. B cBoro ouepens, Xoce @wmnm Toppec akUeHTUPYET BHUMAaHHUE Ha
MH(OPMAIMOHHOW COCTABJISIONIEH, TIpesiaras UCIoJIb30BaTh B KaYE€CTBE KPUTEPUEB
BAJIOBOW BHYTPEHHUU MPOAYKT, YPOBEHb YJIOBIECTBOPEHHOCTH, HHTEPHET-3aIIPOCHI U
oOmecTBeHHOe Bocmpustue. B pelitunre «l'noOanbHasi Msarkasi Cujiay KOMITAHUU
Brand Finance nepedyens (pakTOpOB CYILIECTBEHHO PACIIUPEH U BKIIIOYAET MMapaMeTphbl
yIpaBJieHUs], OM3HECa U TOPIOBJIM, YCTOMYMBOIO Pa3BUTHS, KyJIbTYypbl U HaCleaus,
oOpa3oBaHMsSI M HAyKH, YEJOBEUECKOr0 KamuTajga, MeEIUa-aKTUBHOCTH U
MEXIYHAPOJAHBIX OTHOIIEHHH. BmecTe ¢ TeMm, mpeacTaBisieTcs LEIeco00pa3HbIM
OoJiee u€Tkoe BhlIeNIeHHE pakTopa U(PPOBOro MPUCYTCTBUS U UHTEPHET-aKTUBHOCTHU
CTpaHbl, MTOCKOJIbKY COBPEMEHHbIE TE€HJEHUMU CBHUJIETEIBCTBYIOT O BO3pacTarollen
poJin M (POBBIX KaHAJIOB B (POPMUPOBAHUHU HAITMOHAIBHOTO UMUJIXKA.

Baxneiimias poyib B 00ecriedeHuM MHHOBAITMOHHOTO Pa3BUTHUS U (DOPMUPOBAHUH
TEXHOJIOTMYECKOTO JIMACPCTBA TMPUHAMJICKUT TOCYNAPCTBY, KOTOpoe oOiagaeT
BO3MOKHOCTBIO KOHIIEHTpAIMK (PUHAHCOBBIX W HMHCTUTYIIMOHAIBHBIX PECYpPCOB Ha
MIPUOPUTETHBIX HANPABJICHUSX HAYYHO-TEXHOJIOTMYECKOTO Pa3BUTHUSA, a TaKkKe
WHCTPYMEHTAMH JOJTOCPOYHOTO MPOTHO3UPOBAHUS TI00ATHHBIX TEXHOJOTHYECKUX
TpeHI0B. YacTHBIM CEKTOp, Kak TMpaBWIO, OPUEHTHUPOBAH Ha KpaTKO- U
CPEIHECPOUHYI0O KOMMEpPYECKYI0 OTAadyy M HEe TOTOB B JIOCTATOYHOU Mepe
MHBECTUPOBaTh B (yHIaMEHTAJIbHBIE WCCJICIOBAHUS C BBICOKOW CTEIEHbBIO

HEONPEeEIEHHOCTH PE3YIbTATOB.
______________________________________________________________________________________________________________________________|
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[IpakTrka BenylIux CTpaH MOKa3bIBAET, YTO Hanbosee MepeoBble TEXHOIOTHH,
Birovas high-hume u wmeraTtexHonmoruu (ceTeBble BBIUMCICHUS, COBPEMEHHBIC
KOMMYHHUKAITIOHHBIC U OPTaHU3AIMOHHBIE TEXHOJIOTHH), (OPMUPYIOTCS B YCIOBHIX
AKTUBHOTO  TOCYJApCTBEHHOTO  y4yacTUs B  PEryJUpOBaHUM  HAY4YHO-
HCCJIEI0BATENILCKOW, ONIBITHO-KOHCTPYKTOPCKOM Y MHHOBALlMOHHOM JEATENBHOCTH. B
ATOM KOHTEKCTE MEPEOPUEHTAIIUSI TOCYJAPCTBEHHON MOIUTUKU C MIPEUMYIIECTBEHHO
PBIHOYHO-OPUEHTUPOBAHHOIO TMOJX0Ja HA TEXHOJIOTHYECKU-OPUEHTUPOBAHHYIO
MOJICNIb PA3BUTHUS CIOCOOCTBYET CTPYKTYPHOM MOJEpHU3ALUU HAIMOHAJIHLHOU
SKOHOMHUKH, PA3BUTHUIO  BBICOKOTEXHOJOTUYHBIX OTpacieil M  paclIMpeHHUro
MPUCYTCTBUS HA BHEITHUX PHIHKAX.

Ocobast ponb B HAIMOHAJIBHBIX HWHHOBAIIMOHHBIX CHUCTEMaxX YKpauHbl U
V30ekucTtaHa MPUHAJICKUT YHUBEPCUTETAaM U HAYYHO-UCCIEI0BATEIHCKUM
MHCTUTYTaM, KOTOpbI€ BBICTYMAIOT KIIOYEBBIMU IIEHTpPAMU TEHEpaly 3HaHUM,
MOATOTOBKHU KaJpOB U TpaHc(epa TeXHOJIOTrui. B COBpEeMEHHBIX YCIOBUSIX BBICIINE
y4eOHbBIC 3aBE/ICHUSI JOJKHBI COOTBETCTBOBATH Py MPUHLIUNHUAIBHBIX TpeOOBaHUH,
BKJIIOYAs OTKPBITOCTh M MHKIIIO3UBHOCTH 0Opa30BaTEIbHON Cpelibl, MUGPOBU3AIUIO
y4eOHOro TpoIecca, HWHTETpalyi0 TEPEAOBBIX TEXHOJOTUN (MCKYCCTBEHHOTO
MHTEIIJIEKTa, MAalIMHHOTO OOYy4YeHMs, MHTEpPHETa Bellei), pa3BUTHE YCTOMUUBOTO
COTPYJHUYECTBA C OM3HEC-COOOIIECTBOM M MEXIYyHApOJIHBIMU AKAJEMHUYECKUMHU M
Hay4YHBIMU CTPYKTYpaMU, a TAaK’K€ OPUEHTAIMIO Ha PEIICHUE II100aIbHBIX BBI30BOB U
MOBBIIIEHUE OOIIECTBEHHOTO OJarocoCTOSHUS B KOHTEKCTE IeJiel yCTOMYHMBOIO
pa3BUTHSL.
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