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AHHOTALUA

B »aT0if cTaTee paccMarpuBaroTcs MpoOJeMbl U BO3MOXKHOCTH, CBSI3aHHBIE C
ONTUMU3AIMEH HAJIOTOBOM JEATEIbHOCTH B TaMOXKEHHOM ciiy»Oe Y30ekucrana. B
WCCJICIOBAHUM, OCHOBAaHHOM HAa OMIMPUYECKUX JAHHBIX U  MEPEIOBOM
MEXKIYHAPOJHOU TMPaKTUKE, aHAIM3UPYETCS MEHSIONIUNCA JaHamadT TaMOKECHHBIX
omieparuii M TpeACTaBlIieHa KOMIUIEKCHAs CTpaTerus MOBBIMICHUS 3(P(EKTHBHOCTH,
MPO3pAaYHOCTH M COONIOJEHUS TpeOOBaHWM  3aKOHOAATENBCTBA.  biaromaps
MHOTOTPaHHOMY MOJIXOY, BKJIFOYAKOILIEMY MOJUTHYECKHE pedopmsl,
TEXHOJIOTUYECKHUE YCOBEPIICHCTBOBAHUS W HWHUIMATUBBL 110 HAPAIIMBAHUIO
MOTEHIIMANIa, Y30€KUCTaH MOXKET YKPENUTh CBOIO TaMOXXEHHYI0 UH(PACTPYKTYpY U
AKTUBU3UPOBATH YCHIIMS IO MOOMIIU3AIIUU JTOXO/IOB.

KirwudeBble cioBa: TaMOXXEeHHas Ciyk0a, Haloromasi JEsATEIbHOCTb, COOP
JOXOJI0OB,  YMPOIIEHWE  MPOIEAyp  TOPrOBIM,  MOJUTHYECKUE  pedOopMBl,
TEXHOJIOTUYECKUE YCOBEPILIEHCTBOBAHUS, HAPAIIMBAHUE TTOTCHIINATIA.

Annotatsiya

Ushbu maqolada O‘zbekiston bojxona xizmatida soliq faoliyatini
optimallashtirish bilan bog‘lig muammolar va imkoniyatlar ko‘rib chiqiladi. Tajribaviy
dalillar va ilg‘or xalgaro tajribaga asoslanib, tadqiqot bojxona operatsiyalarining
o‘zgaruvchan landshaftini tahlil qiladi, samaradorlik, shaffoflik va rioya qilishni
yaxshilash bo‘yicha keng gamrovli strategiyani taqdim etadi. Siyosat islohotlari,
texnologik takomillashuv va salohiyatni oshirish tashabbuslarini 0z ichiga olgan ko‘p
qirrali yondashuv orgali O‘zbekiston bojxona infratuzilmasini mustahkamlashi va
daromadlarni jalb qilish bo‘yicha sa’y-harakatlarni kuchaytirish imkoniyatlari
aniglanadi.

Kalit so'zlar: bojxona, soliq, daromad yig'ish, savdoni osonlashtirish, siyosat
islohotlari, texnologik takomillashtirish, salohiyatni oshirish.

Abstract

This article delves into the challenges and opportunities surrounding the
optimization of fiscal activities within the Uzbek customs service. Utilizing empirical
data and international best practices, the study scrutinizes the evolving landscape of
customs operations and presents a comprehensive strategy to augment efficiency,
transparency, and compliance. Through a multifaceted approach encompassing policy
reforms, technological enhancements, and capacity building initiatives, Uzbekistan can
fortify its customs infrastructure and bolster revenue mobilization efforts.
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BBEJAEHHUE

HanoroBo-OrokeTHass ~ MOJIMTHKA  SBIAETCS  KPAcyroJbHbIM  KaMHEM
rOCYJJapCTBEHHOTO  PETYyJIMPOBaHUS HOKOHOMHKH, B 3HAYHUTEIBHOW  CTEIICHU
OTIPEICTISIONIUM SKOHOMUYECKUN JaHAmAPT U OOIIECTBEHHOE OJIar0COCTOSHUE
cTpaubl. LleHTpanbHOE MEeCTO B paMKax 3TOW MOJUTUKH 3aHUMAaET HaJoroBasi QyHKIUs
TaMOXEHHBIX OpPraHoB, OTBETCTBEHHBIX 3a pacder, cOoOp U MepeyUuciIcHUe
TaMOXEHHBIX TMOILINH, KOTOPbIE MOMOJIHSIOT TOCYJapCTBEHHBIN OroKeT. B naHHOM
CTaThe paccMaTpuBaeTcsi HEOOXOIUMOCTh ONTHUMHU3ALMKU HAJIOTOBOM JESTEIBHOCTH,
CBA3aHHOM C TaMOXHel, B VY30eKucTaHe, MOAYEPKUBACTCS KIIOYEBas pOJib
TaMOKECHHBIX IJIATEKEW B PEryJIMPOBAHUN BHEIIHEN TOPTOBIIM, YBEIUYEHUN JJOXOI0B
Oro/1KeTa M YKpEeIUIEHUH YIKOHOMUYECKOW O€30MacHOCTH.

JUTEPATYPHBINA OB30P

[ToapoOHbIit 00630p TUTEPATYPHI TOTYCPKUBACT HIOAHCHI (DUCKAIBHOW MOJIUTUKH,
MpPOJIMBasl CBET HAa €€ MHOIOIPAHHYIO POJIb B YIPAaBIECHUU 3KOHOMHKOW. Takue
W3BECTHBIE yueHble, Kak T. Manukos, II. Ixamunos, J.I'anoes, H.Kyn3uesa u H.
AlrypoBa, BHECIM 3HAYUTENbHBIA BKJIaJ KaK B TEOPETHUYECKHE OCHOBBI, TaK U B
MPaKTUYECKUE NPWIOKEHUS B 00JacTH (PUCKAIBHOM MOIUTHKUA. KX paboTs
MpeiaraloT ~ BCECTOPOHHEE  I[OHUMAHUE  CIIOKHOM  B3aUMOCBSI3H  MEXAY
rOCy/IJapCTBEHHBIMU ~ PACXOJlaMH,  HaJIOTOOOJOXEHHEM U SKOHOMHYECKUMHU
pe3yibTaTamu.

IlenTpanpHOE MECTO B 3TOM OOCYXIEHHMM 3aHMMaeT pa3HooOpa3Has
KOHLENTyalIu3anus (UCKalbHOM MOJUTHKH, KOTOpas BapbUPYETCs OT €€ PO Kak
MeXaHM3Ma 3KOHOMHYECKOW CTaOuiau3anuu A0 €€ (PYHKIMM KaK HHCTPyMEHTa
COJICHCTBUSl YCTOMUMBOMY poOCTy M pa3Butuio. OmpeneneHus, cHopMyIUpOBaHHBIE
TakuMU yudeHbiMu, Kak M.A.Maiidypea u JIx.M.KeitHc, noguepkuBaror
MHOTOTPAHHYIO MPUPOIY (PUCKATBHON MOIUTHKU, aKLIEHTUPYS €€ KIIIOUEBYIO POJIb B
JOCTH)KEHUH MAaKpOIKOHOMMYECKUX LieJed mpu olecrneueHun Oallanca MexIy
MOTPEOHOCTSIMU 00IIIECTBA U TOCYIaPCTBA.

Bbonee Toro, ucropuueckue B3TISAAbl TAKUX CBETHJ, KaK KUTalcKui (uiiocod
Cynp [I3pI, TOAYEPKUBAIOT TOHKUN OajaHC MEXIy HaJOTr000JI0KEHUEM,
roCyJapCTBEHHBbIM YIPABICHUEM M OOILECTBEHHBIM OJIATOCOCTOSTHUEM. A MBICIIU
poccuiickoro skoHomucra M.A.MaiibypeBoii erie Oobliie MPOSICHAIOT 3alyTaHHYIO
B3aUMOCBSI3b ~ MEXJAY  HajJoraMH, TOCYJapCTBEHHbIM  BMELIATEIILCTBOM  H
HKOHOMUYECKUM MPOLBETAHUEM, BBICTyHas 3a pa3yMHBIA MOAXOJ K (UCKaIbHOU
MOJIMTUKE, KOTOPHI MHUHHUMH3UPYET HAJIOrOBOE OpeMs M MpPU 3TOM MaKCHUMAalIbHO
MoBbIMAET 3)PEKTUBHOCTH TOCYAAPCTBEHHBIX PACXOI0B.

Kpome TOro, coBpemMeHHass 3KOHOMHUYECKAass MbICIb, CHOPMYITHMpOBaHHAS
A.Baxo00BbIM, TNOAYEPKHUBAET JWHAMUYHBIN XapakTep (UCKAIBHONW TMOJUTUKH,
aKLIEHTUPYS €€ pPOJb B 00ECHeYeHUM BHYTPEHHEH 3aHSITOCTH, CTUMYJIMPOBAHUU
SKOHOMHUYECKOTO pOCTa MU MOAJEPKAHUM MAaKPOIKOHOMUYECKON CTaOUIbHOCTH.
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Hccnenyst peryupymonyo U CTUMYJIMPYIOIIYI0 (GYHKIMM HAJIOIOB, TAKHE yUYEHBIE,
kak J/Ix. M. KeitHc, mogyepkuBarOT BaKHEHIIYI0 POJb (PUCKAIBHON TMOJUTUKHA B
(GbOpMUPOBAaHUN HIKOHOMHYECKOTO TIOBEICHHUS, CTUMYJIMPOBAHHUM WHBECTUIMN U
COJICMCTBHH TOCTHKEHHIO CITPABEIMBBIX PE3YIbTATOB.

B nenom, B 0630pe nuTepaTypbl NpencTaBieH OoraTelii MaTepuai 1o TeOpUH U
MpakTUKe (PUCKATbHON MOJUTHKY, TPEIaralouiiil IeHHbIE PEKOMEHIAIUU KaK AJis
MOJINTUKOB, TaK U JUJISl YYEHBIX U NPAKTUKOB. Onupasch Ha pa3IMYHbIE TOUYKH 3PEHUS
Y SMIUPUYECKUE JaHHbIE, 3Ta pab0oTa CIIy’KUT OCHOBOM JJI1 MOHUMAaHUS CJIOKHOCTEN
(uCKaIbHOTO YIIpaBJIECHUS U IPOKIAIbIBAHUS Kypca K yCTOHYMBOMY SKOHOMUYECKOMY
Pa3BUTHIO.

METOJ0JI0T'usA

B naHHOM HccnenoBaHMM NPUMEHSETCS MHOTOTPaHHBIA METOJI0JIOTHYECKUIN
IIO/IXO0/1, UCHOJIB3YIOIIMM aHAJIN3 CTaTUCTUYECKUX JaHHBIX, CPABHUTEIIBHBIN aHAIU3
JUTEPATYpPhl M JIOTHYECKHE YMO3AKJIIOUEHHUs, YTOObI MPOSICHUTH (DPUCKAIbHYIO
NEeSATENbHOCTh TAMOKEHHOW CIIyKObl Y30ekucraHa. bmaromaps cucreMaTnyeckoMy
aHAIN3y B MCCIEHOBAHMU OIpEAENeHbl KIIOYEBble 00JacTH, Tpelyromue
pedopMHUpPOBaHUS, W TPEJIOKEHBI LEIEBbIE MEPONPUSATHS, COOTBETCTBYIOIIHE
HallMOHAIBHBIM IPUOPUTETAM U TIEPEIOBOMY MEXKTyHAPOTHOMY OIBITY.

AHAJIN3 U PE3YJIBTAT

AHanu3 (QUCKATBHOM JEeATEIbHOCTH TaMOXKEHHOM CiykObl Y30ekucTtaHa
MOKAa3bIBAET MHOTOTPAaHHBIM JaHAWAPT, XapaKTepU3YIOUIUICS pa3BUBAOIIUMUCS
TEHJCHUUSAMH, BBI30BAMHA U BO3MOXKHOCTSAMHU. LIEHTpalbHOE MECTO B 3TOM AHAIIN3E
3aHMMaeT KIIOuUeBas poJIb TAMOXKEHHBIX IUIaTeXe B MOOWIM3ALMM J10XOOB,
pEryJIMpOBaHUM BHEIIHEW TOPrOBIU U OOECIIEUEHUH 3KOHOMHYECKON CTaOMIBHOCTH.
SIBNIsIsiICh OCHOBHBIM HCTOUHHUKOM JIOXOJI0B TOCYIapCTBEHHOIO OO/ )KETa, TAMOKEHHBIE
IJIaTEXH C FOAAMHM 3aMETHO YBEJIMYHMBAKOT CBOKO JIOJIIO, YTO OTPAKaeT pacTyllee
3HAYEHHUE TAMOKEHHOT0 aIMUHUCTPUPOBAHUS B OI0/UKETHOU cucTeMe Y30eKnucTaHa.

JAunarpamma 1.

JAuHaMHiKa pocTa TaMOKEHHBIX IJIaTeXKeil, mepevuciasieMbIX B rOCy1apCTBeHHbIH 010/:KeT

TaMO:KeHHbIMHU opranamMu Pecnyoimku Y3oexkucran B 2018-2023 rogax (B npouenTax k 2018
20123 0 R4 2 7 . S
20022
2021 T 289,2 ,
2020 - 2413
2019 ", 149 9
2018  jnmmmmmmmwmwmwm  100,0

roay)
Hemounuk I’l0020m06jleH Hd OCHoOe6e€e qu)opMauuu Tamoorcennoco komumema.
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BcecTtoponHuii  aHanmuM3  TaMOXKEHHBIX  IUIATeXKEH  CBUIETEIBCTBYET O
3HAYUTEIIbHOM yBEJIUYEHHUE JOXOJ0B CTPYKTYPhI: JOJSI MMIIOPTHBIX MOILJINH, HAJIOTa
Ha ob6asnennyto croumocts (HAC), akunzoB u apyrux coopos. [IpumedarensHo, 4TO
ponsHJIC momuepkuBaeTcsi B KaueCTBE OCHOBHOTO UCTOYHHUKA JJOXOJI0B, HA KOTOPHIiA
MPUXOJUTCS 3HAUUTEIbHASI YaCTh BCEX TAMOXKEHHBIX IJIaTeked. 3a MOCIeqHIE TOIbI
MPOU30LLIO 3amMeTHOe yBennmdeHue otunciennii HJIC, 4To cBUAETENBCTBYET KaK O
CTPYKTYpHBIX H3MEHEHHAX B SKOHOMHKE, TaK W O TOJUTHUYECKHX pedopmax,

HaIIpaBJICHHBIX HA YBCIIMYCHUC TOXOOO0B.
Taoauna 1
Tabdauua TaMOKeHHBIX IUIaTexKei, epevYrcJIeHHbIX B TOCYAaPCTBEHHbI 010/1KeT
TaMOKeHHbIMH opranamu B 2018-2023 rogax (%)

No Buiib! TAMOKEHHBIX 2018 2019 2020 | 2021 | 2022 | 2023
IJIaTe;xKeu

1, |Hanor Ha Aobapennyto 745 78,5 79.8 836 | 839 | 78,0%
CTOUMOCTH

p, | MnopTHAs TaMOKEHHAS 16,1 13,5 14,3 16,1 | 126 | 1.2%
IIOIIJIMHA

3. | AKUM3HBIA HaJIOT 4.6 4,6 3,7 0,1 0,7 16,5%

n TamosxeHHbBIE COOPBI U 4.5 3.4 22 0,2 28 4.3%
1poyne cOOpsl

P 1000 | 1000 | 100,0 | 100,0 | 100,0 | 100,

Hcmounux noocomoenen na ocnoge ungpopmayuu Tamoorcenno2o komumema.

Kpome Toro, aHanu3 BBISIBWII HIOAHCBHI B PacCHpEIeICHUN TaMOXEHHBIX JIbIOT,
IpUYEM YCTYIKU TOCYJAapCTBEHHOMY OIOJKETY HEYKJIIOHHO POCIHM Ha MPOTSHKEHUU
MHOTHX JIET. DTa TEHIEHUUS OTPa)XaeT YCWUJIMS MPAaBUTENbCTBA MO OOECIEYEHUIO
OanmaHca Mexay cOOpoM JOXOJ0B M CTUMYJIUPOBAHUEM dKOHOMUYECKONH aKTUBHOCTH
M TIOBBIIIEHHEM KOHKYPEHTOCIOCOOHOCTHM TOoproBid. (Ocoboro BHUMaHUSA
3aCIIy’)KMBA€T YBEJIUYEHUE JIbIOT, MPEJOCTABISIEMBbIX Y4YaCTHUKaM CBOOOIHO
npoMblnuieHHbIX 30H (CII3), yTo MogYepKUBaET CTPATETUYECKYIO BAXKHOCTh MEp 1O

MOAECpHU3AINN IIPOMBIIIIICHHOCTH U YIPOILIECHUIO IIPOLEAYP TOPTOBIIN.
Juarpamma 3.
JIbroTsl M0 TAMOKEHHBIM ILIATEKAM, NIPEAOCTABJICHHbIE TAMOKEHHbIMH opranamu B 2018-
2023 rogax (B nmpoieHTax mo oTHouenuio k 2018 roxay).

123% 116% 117%
100%
I . . I I
2018 2019 2020 2021 2022 2023

Hcmounuk noocomosnen na ocnose ungpopmayuu TamosircenHoco komumema.

Kpome Toro, BHeapeHHUE CHCTEMBbl YIpaBICHUS PUCKAMU U MEXaHU3MOB
TAMOXEHHOTO  ayJuTa CTaj0 Ba)KHEWIIEHW CTparerued sl TMOBBIIICHUS
3O PEeKTUBHOCTH (PUCKAIBHOM JAESATEILHOCTH U COKpAIleHUsT YTEUKH JOXOJOB.
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Hcnonp3ys mnepenoBod MEXKIYyHApPOIHBIM OIBIT U COBPEMEHHBIE TEXHOJOTHH,
TaMO)KE€HHasi ciyxk0a Y30ekucraHa CTPEMHUTCS YKPENUTh MEXaHU3Mbl KOHTPOJIS,
CHU3UTh PUCKH, CBSA3aHHBIE C HE3aKOHHOM TOPTOBIIEH, W YIYYIIUTh COOJIIOJICHUE
HOPMAaTUBHO-TIPABOBOM Oa3bl.

Juarpamma 5

JdonmosHuTebHbIE pacyeTHbIe cOOpbl B 2020-2023 rr.
(B mpoueHTax no cpapueHuio ¢ 2020 rogom)

129,0 128,0
100,0 94,0

2020 2021 2022 2023

Onnako mpoOIeMBbI COXPaHSIOTCS, 0COOEHHO B 00jlacTh OOpHOBI C HE3aKOHHOM
TPAHCTPAHUYHON  JEATEIbHOCTBIO, TMOAJEIKON JOKYMEHTOB M  3aHMKCHUEM
TaMOXEHHOM CTOUMOCTH. AHAJIN3 TMOAYEPKUBAET HEOOXOJAMMOCTh TOCTOSHHOMN
OMUTENLHOCTH Y TMPHUHATUS YIPESKIAIOMUX MEpP JUIsl YCTpaHEHUS ITHUX PUCKOB U
oOecrieueHus IIEJIOCTHOCTH TaMOXeHHBIX oneparnuii. Kpome toro, ycunus mo
ONTUMHU3AIMA TaMOXEHHBIX MPOLEIYp, TapMOHU3AIMU TapUPHBIX CTPYKTYp H
MOBBIIIEHUIO MPO3PAYHOCTA HEOOXOIUMBI NJI1 CO3JaHUsl OJAarOmpHUsATHON J1€I0BOM
Cpe/bl U MPUBJICUCHUS] MTHOCTPAHHBIX MHBECTUIIUM.

B 3akitodyeHue ciaeayer OTMETUTh, YTO MPOBEACHHBIM aHAIN3 MOJAYEPKUBACT
BAXXHOCTh CTpaTerMuyecKux pedopM U LEJIEBBIX MEPONPHUSATHNA IO ONTUMH3ALUU
(ucCKaIbHOW  NIEATETbHOCTH TaMOXXEHHOW clIy>)kObl  Y30ekucrtana. Baenpss
TEXHOJIOTUYECKUE WHHOBAIIMU, COBEPIICHCTBYS HOPMATHBHO-TIPABOBYIO 0a3zy U
VKpEIUIsisi HWHCTUTYIIMOHANBHBIN TOTEHIMAN, Y30€KHUCTaH MOXET U Jajbliie
UCIIOJIb30BaTh CBOIO TaMOXXCHHYIO HMHQPPACTPYKTYypy IS CTUMYJIHUPOBAHUS
HPKOHOMHUYECKOTO pocTa, obecredeHus: (PUCKaIbHOM YCTOWYMBOCTH U COJCHCTBUSA
OecnpensTCTBEHHOW TOPrOBOI HHTETPAIUH.

SAK/IIOYEHUE U PEKOMEHIALIMNA:

B 3axmrouenue ciemnyer OTMETUTh, YTO (PUCKaTbHAS IESITEIbHOCTh TAMOXEHHOM
CITy>kObl Y30€KHCTaHa UTPAECT BaAXKHYIO POJb B PETYJIUPOBAHUU BHEIIHEW TOPTOBIIH,
obecrie4YeHUn HKOHOMMYECKON CTaOMJIBHOCTH M TMOCTYIUIGHHH JIOXOJIOB B
rocyJIapCTBEHHBIN Ot KeT. BcecTopoHHMI aHAIN3 TEKYIIEH CUTyaIluy U IEPCIIEKTUR
Ha Oy/yIiliee MO3BOJUI BBISIBUTh HECKOJIBKO KJIIFOYEBBIX MOMEHTOB M PEKOMEH AL
JUISl TaJIbHEHMIIEro MOBBIIEHUS d()PEKTUBHOCTH U PE3yJIbTATUBHOCTH TaMOXKEHHBIX
OIepanum.

Pedopmbl mosmTHKH M 3aKoHOAATENBHOM 0aszpl: HeoOXoauMo MpojoJKUTH
npoiiecc pehoOpMHUPOBAHUS TAMOKEHHOW CITyKObl MyTeM MPHUBEACHUS BHYTPEHHETO
3aKOHOJATEIbCTBA B COOTBETCTBUE C MEXKIYHApOJHO-TIPU3HAHHBIMM HOpMaMu U

CTaHAapTaMH. OTO TMpPEANoJiaraeT MEePUOJIUUYECKH TEepecMOTp U OOHOBJICHHE
____________________________________________________________________________________________________________________|
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TaMOXXEHHOTO 3aKOHOJATENIbCTBA, HOPMATUBHBIX AKTOB M MPOLEAYP I OTPaKEHHUS
MEHSIOLIEIHCS JUHAMUKU TOPTOBIU U 00€CIIEYeHHsI COOTBETCTBHS JIyUIIUM MHUPOBBIM
MIPaKTHUKaM.

WNHTerpanmmst U aBTOMATH3alUs TEXHOJOTHUW: Y30€KHCTaH JOJKEH YACHSIThH
[IPUOPUTETHOE  BHUMAHUE HWHBECTULMSAM B  IEPEIOBblE  HHPOPMALHOHHO-
KOMMYHUKAIIMOHHBIE TEXHOJOTUU JUIsl MOJEPHU3ALMH TAMOXEHHBIX IMPOLIECCOB H
MOBBILICHUS OMEPANUOHHON 3(P(PEKTUBHOCTH. DTO BKJIIOYAET B ceOs BHEIpEHUE
aBTOMATU3UPOBAHHBIX CHCTEM TaMOXKEHHOTO O(OPMIICHHMS, OLIEHKH, YTNpaBIICHUSA
pUCKAaMHM W aHalM3a JaHHBIX JUIS palUMOHAIM3AIUMU TMPOUEAYpP U YIyUIICHHS
cobroieHUsT TPEOOBAHUH.

HapamuBanue norennuana u odydenue: HeoOxonumMo mpuiIoKUTh YCUITUS IS
NOBBIIICHUA  KBadU(UKAIMM ¥ PACHIUPEHHS BO3MOXKHOCTEH  COTPYIHUKOB
TaMOXXEHHBIX OPTaHOB C MOMOIIBIO IIEJIEBBIX MPOrpaMM OOyuYeHHUS U HapalluBaHUs
MOTEHIMaNa. Y4eOHble HHUIIMATUBBI JOJDKHBI OBITh HallpaBJIEHbI Ha TaKue 00JaCTH,
KaK OIIEHKa pPHUCKOB, METOAbl ayAuTa, LU(PPOBBIE TaMOXEHHbIE MPOLEAYPbl U
AHTUKOPPYILUMOHHBIE MEPHI JIJIs1 HOBBILLIEHUS ITpodeccuoHanu3ma 1 3pPeKTUBHOCTH.

TaMOXEHHBI ayIuT W NPABONPUMEHEHHE: YKPEIUICHHE MEXaHU3MOB
TaMOXXEHHOI0 ayJuTa HEOOXOAUMO AJIA BBISIBICHHUS U MPECEYEHUS HECOOJIIOICHHUS
TpeOOBaHMIl, KOHTpAOaHIbl U YTEUYKH JOXOAOB. Y30EKHCTaHy CIEIYEeT BHEIPHTH
CTpaTEeruy ayJnuTa, OCHOBAHHBIE HA OLICHKE PHCKOB, MCIOJb30BATh aHAJIMTHUYECKHUE
JAHHBIE U YCHJIUTh COTPYIHHYECTBO C APYTMMH IPABOOXPAHUTEIBHBIMU OpPraHaMu
st 3P hekTUBHOM 00pHOBI C HE3aKOHHOMN TOPTOBIICH.

MexBEeTOMCTBEHHOE COTPYJIHHYECTBO M B3aumMmojencTeue: bosee TecHOe
COTPYJAHHMYECTBO MEXAY COOTBETCTBYIOIIMMH I'OCY1apCTBEHHBIMU OpraHaMH, TAKUMU
KAaK HaJOrOBBIE OPraHbl, NPABOOXPAHUTEIBHBIE OPraHbl U areHTCTBA IO Pa3BUTHUIO
TOProBJM, HEOOXOAUMO IS YKpeIJIeHusT O€30MacHOCTH TpaHuil, OOpbOBI C
TPAHCTPAHUYHOM NMPECTYMHOCTHIO M COJICUCTBUS 3aKOHHBIM TOPTrOBBIM MOTOKaM. J1jis
JOCTHXKEHHUS 3TUX LeJIe HEOOXOUMO YIENATh NEPBOOYEPETHOE BHUMAHUE OOMEHY
nH(pOopManuen 1 COBMECTHOM MPAaBONPUMEHUTENBHON N€ATETbHOCTH.

ConeiicTBue TOProBiI€ M YIPOIIEHUE MpoLenyp: YNPOIIEHHE TaMO>KEHHBIX
MpOLEIyp U ONTUMHU3ALUS POLUECCOB PErYJIUPOBAHUS HEOOXOAUMBI JIJISl CHUKEHUS
aAMUHUCTPATUBHOM HArpy3Kd Ha YYaCTHUKOB TOPIOBJIM U COJEHCTBUS PA3BUTHIO
TOProBiIM. Y30€KHUCTaHy CIEeAyeT H3YYUTh BO3MOXHOCTb BHEJIPEHHUS CHUCTEM
TaMOXEHHOTO 0(OPMIICHUS 110 MPUHIIUITY ""€IMHOTO OKHA", MEXaHU3MOB YCKOPEHHOTO
opopmileHHsT M Mep MO YOPOIICHHWIO MPOLEAYp TOPTrOBIM JJsi TOBBIILICHUS
3¢ (PEKTUBHOCTH ¥ KOHKYPEHTOCITOCOOHOCTH.

[Ipo3padyHOCTs M LEIOCTHOCTH: llOBBIIEHWE NPO3PaYHOCTH M YECTHOCTH B
TaMOKEHHOM CIy»0e MMeeT pelaroliee 3HaueHue AJIs1 YKPEIUICHUs JOBEPHUS MEXKITY
3aMHTEPECOBAHHBIMH CTOPOHAMHM. Y30EKHUCTaHy CIEAyeT YCHIUTh MeEphl IO
MPEAOTBPALICHUIO KOPPYIUHUHU, MNPOABUKEHUIO MOJOTYETHOCTH U COOJIIOJICHHUIO
ATUYECKUX CTAHJIAPTOB CPEIU COTPYAHHUKOB TAMOKEHHBIX OpPraHOB C MOMOUIBIO
HAJICKHBIX MEXAHU3MOB BHYTPEHHETO KOHTPOJIS M AHTUKOPPYNIIMOHHBIX MHUIIMATHB.

MexayHapoiHOe B3aMMOJEHCTBUE U COTPYJIHUYECTBO: Y30EKHCTaH JOJHKEH
aKTUBHO Y4YacTBOBATh B MHMIIMATHBAX MEXIYHAPOJHOTO COTPYAHUYECTBA, BKIIOYAs
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NapTHEPCTBO C COCEOHMMH CTPAHAMH, PETHOHAIBHBIMM OpraHU3alUsMH U
MEXAYHAapOAHBIMU  OpraHaMmu, JJid  paclidpeHuss oOMeHa  HH(OpMaIei,
HapallMBaHUs MMOTEHIMala U B3aMMHOM OMOIIM B TAMOKEHHBIX BOIPOCaX. Y4dacTue
B PETMOHANBHBIX U JIBYCTOPOHHUX TOPTOBBIX COTJIAIIEHUSX MOXKET CIOCOOCTBOBATH
TMOepanu3alyi TOProBiIv U FrapMOHU3aLUN TAMOKEHHBIX TIPOLELYP.

NudopmupoBanre u mpocBemieHue HaceneHus: Heobxoaumo mnpoBOauTh
nH(pOPMaIMOHHBIE KAMITAHUH M 00pa30BaTeNIbHbIE TPOTPaMMBI 11 THPOPMUPOBAHUS
ydacTHUKOB BOJ] M 00IIECTBEHHOCTH O TAaMOXKEHHBIX MpaBHIIax, MPOLEIypax Hu
TpeboBaHUsIX K coOmoaeHuto. [loBbillieHne OCBEAOMIIEHHOCTH U (HOopMUpOBaHUE
KyJbTYpbl JTOOPOBOJIBHOTO COOMIOZieHHUs TpeboBaHUN OyAeT CIOCOOCTBOBATH
COKpAIIIEHUIO CIIy4aeB HECOOIOICHUS U MOIIICHHUYECTBA.

ITocTrosiHHAas oOLEHKa W coBeplIeHCTBOBaHUE: Co3JaHME HANEKHOM CHCTEMBI
MOHHUTOPUHTA, OIEHKM W TOCTOSHHOTO COBEPIICHCTBOBAHUS HEOOXOIUMO st
OTCIIeXKUBAaHUS 3PPEKTUBHOCTH (PUCKAIBHOM JEATEIbHOCTH TAMOXKEHHOM CITY>KOBI.
PeryndpHas oneHka  KIIIOYEBBIX  IOKa3aTenel  3(PQPEeKTUBHOCTH,  OT3BIBOB
3aMHTEPECOBAHHBIX CTOPOH U TEHJIEHUUK cOOpa T0XOA0B MOMOXKET BBIIBUTh 00JIaCTH
JUTSl yIIY4YIIEHUS! U HAPAaBUTh OyAyIlMe MOJIUTUYECKUE MEPHI.

BrllonHeHne 3TUX PEKOMEHJAUUi MO3BOJUT  Y30EKHUCTaHy  YIyUIIHMTb
(UCKaIBbHYIO EATEITbHOCTh TAMOKEHHOM CIIyKObI, YCUIIUTh pabOTy 10 MOOMIIM3aLUN
JI0OXO/IOB M BHECTU BKJIAJ] B YCTOMYMBOE 3KOHOMHYECKOE Pa3BUTHE W MPOLBETAHUE
CBOMX I'PaKJ1aH.
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