ILM1Y, AMALLY VA OMMAXB

=

9710 xalgaro daraja

o

ORCID

OPEN (' ACCESS

Ne240874  ISSN: 3060-4621



2025-YIL

NOYABR
N2 11-SON

JURNALNING MAQSADI

Tadbirkorlik-biznes faoliyatini tashkil
etishning marketing asoslarini, yo‘nalishlari,
echimlari, vositalarini yaratish va rivojlantirish

ALOQA UCHUN
MA’LUMOTLAR

TEL: (97) 783-84-64

VEB-SAYT
www.marketingjournal.uz
ELEKTRON POCHTA:
info@marketingjournal.uz
TELEGRAM BOT:
@marketinjournalbot
TELEGRAM KANAL:
https://t.me/tdiumarketingjournal

MUASSIS
“Tadbirkor va ishbilarmon” MCHJ

/JURNALNING ILMIYLIGI \

Marketing jurnali O‘zbekiston Respublikasi
Oliy ta’lim, fan va innovatsiyalar vazirligi
huzuridagi  Oliy attestatsiya komissiyasi
rayosatining 2024-yil 04-oktabrdagi
332/5 sonli qarori bilan milliy ilmiy nashrlar

Q)‘yxatiga kiritilgan /

INDEKSATSIYA

oS
Google

Scholar

ORCID

OPEﬂaACCESS
dOpenAIRE

Marketing

ILMIY, AMALLIY VA OMMABOP JURNAL

ELEKTRON NASHR. 29 NOYABR , 2025-YIL

BOSH MUHARRIR

Xakimov Ziyodulla Axmadovich, igtisodiyot fanlari doktori, dotsent;
BOSH MUHARRIR O‘RINBOSARI:

Yusupov Muxamadamin, iqtisodiyot fanlari nomzodi, professor;

TAHRIR HAY’ATI:

Abduraxmanova Gulnora Kalandarovna, i.f.d., prof., TDIU, IImiy ishlar va innovatsiyalar bo‘yicha
prorektori;

Ergashxodjayeva Shaxnoza Djasurovna, i.f.d., prof., TDIU, “Marketing” kafedrasi mudiri;

Soliyev Axmadjon Soliyevich, i.f.d., NamDTU, “Marketing” kafedrasi professori;

Ikramov Murad Akramovich, i.f.d., TDIU “Marketing” kafedrasi professori;

Tursunov Boburjon Ortigmirzayevich, i.f.d., prof., TDIU, Iqtisodiy xavfsizlik kafedrasi mudiri,Xalqaro
statistika instituti kengashi doimiy a’zosi;

Zarova Elena Viktorovna, i.f.d., G.V.Plexanov nomidagi Rossiya iqgtisodiyot universiteti professori,
Xalqaro statistika instituti kengashi doimiy a’zosi

Akramov Tohir Abdirahmonovich, i.f.d., TDIU, “Marketing” kafedrasi professori;

Ostonaqulova Gulsaraxon Muhammadyoqub qizi, i.f.d., TDIU, “Marketing” kafedrasi professori;
Samadov Asqarjon Mishomovich, i.f.n., TDIU, “Marketing” kafedrasi professori;

Shamshiyeva Nargizaxon Nosirxo‘ja qizi, i.f.n., dots., TDIU Kengash kotibi;

Sobirov Azizbek Avazbekovich, PhD., TDIU, “Marketing” kafedrasi dotsenti;

Sadikov Shoxrux Shuxratovich, PhD, dots., TIU, Departament boshlig‘i;

Musyeva Shoira Azimovna, i.fn., SamISI, “Marketing” kafedrasi professori;

Kaxramonov Xurshidjon Shuxrat o°gli, PhD., TDIU, “Marketing” kafedrasi dotsenti;

Djurabayev Otabek Djurabayevich, i.f.d., TDIU, “Innovatsion menejment” kafedrasi dotsenti;
Karimova Shirin Zoxid qizi, PhD, TDIU, “Axborot texnologiyalari” kafedrasi katta o‘qituvchisi;
Mullabayev Baxtiyarjon Bulturbaevich, DSc., NamDTU, “Menejment” kafedra mudiri, dotsent;
Fayzullayev Javlonbek Sultonovich, DSc., TDIU, “Yashil igtisodiyot” kafedrasi dotsenti;

Aliyev Yashnarjon Egamberdiyevich, DSc., TDIU, “Igtisodiy va moliyaviy xavfsizlik” kafedrasi
professori;

Bobojonov Azizjon Babaxanovich, DSc, TDIU, “Ragamli iqtisodiyot” kafedrasi dotsenti

Allayarov Shamsiddin Amanullayevich, DSc, prof., TDIU, “Savdo ishi” kafedrasi mudiri

Jumaev Olimjon Sadulloevich, DSc, Raqobat siyosati va iste’molchilar huquglari tadqiqotlari markazi
direktori;

Maxamadjanov Akbar Maxamadaliyevich, PhD., TDIU, Raqamli iqtisodiyot va axborot
texnologiyalari fakulteti dekan muovini

Eshov Mansur Po‘latovich, i.f.d., prof., Alfraganus universiteti O‘quv ishlari bo‘yicha prorektor;
Abduvaxidov Abdumalik Maxkamovich, i.f.d., TDIU, “Turizm va servis” kafedrasi professori;
Kucharov Abrorjon Sobirjanovich, TDIU, “Biznes boshqaruvi va logistika” kafedrasi professori
Tuychiyev Alisher Jurayevich, Alfraganus University “Iqtisodiyot” fakulteti dekani, professor;
Nazarova Ra’no Rustamovna, TDIU, “Yashil” iqtisodiyot kafedrasi mudiri, Iqtisodiyot fanlari doktori,
professor;

Usmonov Bunyod Aktam o°g‘li, PhD , TDIU, Moliyaviy tahlil kafedrasi v.b.dotsenti;

Dehgonov Burxon Rustamovich, PhD., TDIU, Ilmiy tadgiqot faoliyatini tashkil etish bo‘limi bosh
mutaxassisi;

Turobova Hulkar Rustamovna, PhD., BuxDU, Yashil iqtisodiyot va agrobiznes kafedrasi dotsenti;
Boltaev Umidjon Talant o‘g‘li, i.ffd., PhD., Toshkent arxitektura qurilish instituti “Iqtisodiyot va
ko‘chmas mulkni boshqarish” kafedrasi dotsenti;

Bayxonov Bahodirjon Tursunbayevich, i.f.d., DSc, NamDTU, “Menejment” kafedrasi dotsenti;
Pardayev Sherzod Xolmurodovich, iffd., PhD., TDIU, “Yashil igtisodiyot va barqaror biznes”
kafedrasi dotsenti;

Beknazarov Behzod Baxtiyor o°‘g‘li, PhD., Toshkent davlat igtisodiyot universiteti Samarqand filiali
“Yashil iqtisodiyot va barqaror biznes” kafedrasi dotsent v.b.

Rajabova Moxichexra Abduxolikovna, PhD., Buxoro davlat universiteti marketing va menejment
kafedrasi o‘qituvchisi.

Elektron nashr 725 sahifa. E’lon qilishga 2025-yil 29- noyabrda ruxsat etildi

WWW.MARKETINGJOURNAL.UZ


http://www.marketingjournal.uz/

‘é Marketing

ILMIY, AMALIY VA OMMABOP JURNAL Ne 11-SON NOYABR, 2025-YIL

MUNDARIJA

BANGLADESH VA O‘ZBEKISTONDA TO‘QIMACHILIK MAHSULOTLARI BOZORINING RIVOJLANISHI....7
Soliyev Axmadjon

UHTEIPALIMSI HEHPOMAPKETUHIOBBIX TEXHOJIOIUA B 3KOCUCTEMY E-COMMERCE: AHAJIU3
HOBBINIEHAS KOHBEPCHM M MOJBb30BATEJBCKOIO OINBITA HA NPUMEPE KPYHHEMIINX
OHJIAMH-IUIAT®OPM 22
Hxpamos MypaTt Axkpamosuy, FOngames Kammua AGpapoBuy

MOJEJIN MAIIMHHOI'O OBYYEHUSA AJisA ITPOT'HO3UPOBAHUSA KOJA TH B3/I: HEPCIHHEKTUBbLI U
IOPPEKTUBHOCTDH UCITOJIb30OBAHUA 37
Myparosa llloxucra Humartynnaesna

GLOBALLASHUV SHAROITIDA HUDUDLARNI RIVOJLANTIRISH JARAYONLARINING O‘ZIGA HOS
JIHATLARI (RIVOJLANGAN MAMLAKATLAR TAJRIBASI MISOLIDA) 45
Tuychiev Alisher Jurayevich

OCOBEHHOCTH HU®POBOI'O MAPKETUHI'A B MAJIOM BU3HECE U NIPEAITPUHUMATEJIBCTBE ........ 56
KacumoBa ®atnma TyakynoBHa, Ixanniaos llep3zon Kaxpamonosnu

FACTORS OF EFFECTIVE DEVELOPMENT OF PRODUCTION POTENTIAL OF INDUSTRIAL

ENTERPRISES 62
Allaeva Gulchekhra Jalgasovna

HUDUDLARDA IQTISODIY XAVFSIZLIK KO‘RSATKICHLARI TENDENSIYASINI BAHOLASH ........cccceeeeue. 70
Bayxonov Baxodirjon Tursunbayevich

MINTAQALAR RIVOJLANISHINING IMIJ YARATISHGA ASOSLAGAN NAZARIYALARI 78

Duschanov Alisher Sherzod o‘g‘li
MAJBURIY SUG‘URTA ZAXIRALARINI BUXGALTERIYA HISOBIDA AKS ETTIRISHNING AMALDAGI
HOLATI 85
Kodirkulov Oybek Turdiboyevich

KICHIK BIZNES SUBYEKTLAR FAOLIYATINI BARQARORLIGINI TA’MINLASHDA MOLIYAVIY

MUNOSABATLARNI SAMARALI TASHKIL ETISH YO‘LLARI 98
Jo‘raxonov Muzaffar Eskandarovich
SANOAT KORXONASI BOZORINING RIVOJLANISHI VA UNDA KICHIK BIZNESNING O‘RNI .....ccccceceeeennneee 107

Usmonova Dilfuza IThomovna

TIBBIYOT MUASSASALARIDA DAROMAD VA XARAJATLARNI TAN OLISH, HISOBGA OLISH VA
MOLIYAVIY HISOBOTDA AKS ETTIRISHNING NORMATIV-HUQUQIY ASOSLARI 116
Ruziyeva Umida Muzaffarovna

INNOVATSION STRATEGIYANI ISHLAB CHIQISH VA AMALGA OSHIRISH SAMARADORLIGINI

BAHOLASHNING MEZON VA KO‘RSATKICHLARI 126
Yusupov Saidvali Shukrullayevich
SOHALAR KESIMIDA SOLIQ YUKINI ANIQLASHNING AHAMIYATI 137

Mamatkulov Salimjon Raxmonkulovich, Aminboyev Javohir Ravshanbek o‘g‘li, Abdiyev Mansur Musurmonovich,
Choriyev Og‘abek Alisher o‘g‘li, Usmonov Doniyor Maxamadjon o‘g‘li

AHAJIN3  JETEPMHUHAHT MHUIPAIIMOHHOI'O OTTOKA  BBICOKOKBAJIM®UINPOBAHHBIX
CIHEIAAJIMCTOB W3 PECNYBJIIMKH Y3BEKUCTAH W PA3PABOTKA CTPATEIWil MX PETEHIAA B
HAIIMOHAJIBHOM YKOHOMUKE 144
CaiipyrnunoBa Huruua ®dypkarosna, Xycaunos Pasman PaxumoBuu

COBEPHIEHCTBOBAHUE METOJOJOIMYECKHUX IIOJAXOJA0OB OIEHKA SKOHOMWYECKOM
YCTOMYUBOCTH XJIOMKOBO-TEKCTHJIBHBIX KIACTEPOB Y3BEKHCTAHA 157
Xoaukosa Pyxcopa CanmkapoBHa

O‘ZBEKISTON ELEKTRON PULGA OTISH SHAROITIDA ELEKTRON TO‘LOV TIZIMINI
TAKOMILLASHTIRISH, KORRUPSIYA VA YASHIRIN IQTISODIYOTNI BARTARAF ETISHDAN
KUTILAYOTGAN SAMARADORLIK 169
Abdiyev Mansur Musurmonovich, Xujamuradov Abror Ro‘zimurat o‘g‘li, Mamatkulov Salimjon Raxmonkulovich
O‘ZBEKISTONDA MAQBUL QISHLOQ XO‘JALIGI MAHSULOTLARI BOZORINI RIVOJLANISH
XUSUSIYATLARI 185
Akbarov Boburjon Sobirjon o‘g‘li

MINTAQANI BARQAROR RIVOJLANTIRISHDA INNOVATSION EKOTIZIMLARNI SHAKLLANTIRISH
KO‘RSATKICHLARINI BAHOLASH 193

Ramazanov Suhrobjon Sherzod o‘g‘li
______________________________________________________________________________________________________________________________|

WWW.MARKETINGJOURNAL.UZ 3



*.é« Marketing

ILMIY, AMALIY VA OMMABOP JURNAL Ne 11-SON NOYABR, 2025-YIL

TASHQI SAVDO KO‘RSATKICHLARINING KO‘P OMILLI KLASTER TAHLILI (O‘ZBEKISTON
MISOLIDA) 202
Abdujalilova Bibisora Baxodir qizi

O‘ZBEKISTON OZIQ-OVQAT MAHSULOTLARI BOZORINING HOLATI VA  RIVOJLANISH
YO‘NALISHLARI 209
Soliyev Axmadjon, Ibroximov Avazbek

DAVLAT ISHTIROKIDAGI KORXONALARNI XUSUSIYLASHTIRISH JARAYONIDA KADRLAR
SALOHIYATINI SAQLAB QOLISH VA RIVOJLANTIRISH STRATEGIYALARI 217
Bekchanov Ruslan Ambiyatovich

MINTAQADA IQTISODIY-EKOLOGIK MEXANIZMLARDAN SAMARALI FOYDALANISH

XUSUSIYATLARI 222
Sapayev Maxsudbek Karimovich
MINTAQA SANOATINI INNOVATSION RIVOJLANTIRISH USULLARI 227

Raxmatullayev Doston Asad o‘g‘li

MODERN APPROACHES TO INDUSTRIAL COOPERATION AND THEIR APPLICATION IN UZBEKISTAN’S
ECONOMY 233
Boyturayev Olimjon Urayimovich

NAVOILY VILOYATIDA “YASHIL BELBOG‘’LAR BARPO ETISHDA INFRATUZILMA BILAN TA’MINLASH
MINTAQAVIY MUAMMOLARI VA ULARNING YECHIMLARI 244
Sayfulina Alfira Feratovna

MINTAQA SAVDO KORXONALARINING JOZIBADORLIGINI OSHIRISHDA MARKETING
STRATEGIYASIDAN FOYDALANISH KO‘RSATKICHLARINI BAHOLASH 259
Otaxonova Dinora Musaboy qizi

TO‘QIMACHILIK SANOATIDA SUN’IY VA KIMYOVIY TOLALARNING IQTISODIY AFZALLIKLARIL........ 266
Raximov Furqat Jalolovich

MARKAZIY BANKNING PUL TAKLIFI VA BANK REZERVLARI SIYOSATI: DUNYO VA O‘ZBEKISTONDA
TAHLIL 276
Safarova Zarina

TIBBIY XIZMATLAR KO‘RSATUVCHI KICHIK BIZNES SUBYEKTLARI RAQOBATBARDOSHLIGINI
BAHOLASHNI TAKOMILLASHTIRISH 286
Vaisov Dilshod Ibodullayevich

INTEGRATED E-COMMERCE MANAGEMENT SYSTEM BASED ON THE ERPI INDEX: CONCEPT,
METHODOLOGY, AND MANAGEMENT MECHANISMS FOR THE DEVELOPMENT OF E-COMMERCE IN
UZBEKISTAN 295
Isokhujaeva Munira Yashnarovna

PA3BUTUE BHYTPEHHEM TOPTOBJIU U MOBBIMIEHUE EE Y®®EKTUBHOCTHU B COBPEMEHHbIX
YCJIOBUAX @YHKIINOHUPOBAHUS 301
Payanauna I'ynnapaii Kankxenosna, Caiidyianaesa Maauna UcmaToBHa

MAHSULOTLARNING RAQAMLI MAHSULOT PASPORTINI YARATISH JARAYONIDA RAQAMLI
TEXNOLOGIYALARNI QO‘LLASHNING NAZARIY ASOSLARI 315
Avloqulova Sadoqat Sobirjon qizi

DUNYODAGI MINTAQAVIY TAFOVUTLAR: ASOSIY RIVOJLANISH KO‘RSATKICHLARI TAHLILI VA
ULARNI KAMAYTIRISH BO‘YICHA YECHIMLAR 327
Matyoqubova Dilfuza Olimboyevna

INTELLEKTUAL BOSHQARUV TIZIMLARINING SANOAT KORXONALARIDA RAQOBATBARDOSHLIKNI
OSHIRISHDAGI ROLI 334
Xidirova Barchinoy Ilxomovna

TEMIR YO‘L TRANSPORTI TIZIMINI INNOVATSION RIVOJLANTIRISH VA BOSHQARUV
MEXANIZMLARINI TAKOMILLASHTIRISHDA MARKETING STRATEGIYALARINING ROLI .......cccceeeeuennee 341
Mauzerov Jaxongir Ulug‘bek o‘g‘li

YASHIL TEXNOLOGIYALAR ASOSIDA ISHLAB CHIQARISHNI RIVOJLANTIRISHDA EKOLOGIK

MARKETINGNING AHAMIYATI 348
Ergashev Sanjarbek Sobirjon o‘g‘li
MINTAQADA RAQAMLI IQTISODIY SALOHIYATNI OSHIRISH YO‘NALISHLARI 355

Yusubov In’omjon Ikram o‘g‘li

3BOJIONUST MAPKETHHT A n TEXHOJIOI' Ui KAK DAKTOPOB 3KOHOMMYECKOM
YCTOMYUBOCTH 362
TyituneB Komuikon Jlazuzosnu

WWW.MARKETINGJOURNAL.UZ 4



*.é« Marketing

ILMIY, AMALIY VA OMMABOP JURNAL Ne 11-SON NOYABR, 2025-YIL

OZIQ-OVQAT  MAHSULOTLARI  BOZORIDA  MARKETING TADQIQOTLARINI O’TKAZISH
METODOLOGIYASINI TAKOMILLASHTIRISH 369
Murtozayeva Dilnoza Boboniyoz qizi

WHHOBAIIMM KAK KJIIOYEBON ®AKTOP PA3BUTHUS COBPEMEHHBIX OBPA3OBATEJIBHBIX

TEXHOJIOT I 378
X.T. Bypues, TomnmoB Yiayroek XakuMoBu4
PAXTA-TO‘QIMACHILIK KLASTERLARINI RIVOJLANTIRISH MODELLARI 384

Atajanova Guli Maxsudbekovna

THE EVOLUTION OF MANAGEMENT APPROACHES IN THE 21ST CENTURY - ADAPTIVE MODELS OF
TRANSFORMATION OF ORGANIZATIONAL STRUCTURES 391
Tukhtaboev Abdurashid Tursunovich

XIZMAT KO‘RSATISH KORXONALARIDA RAQAMLI TRANSFORMATSIYA, ELEKTRON XIZMATLAR VA
AI TEXNOLOGIYALARINING BOSHQARUV SAMARADORLIGIGA TA’SIRI 398
Zayavitdinova Nafisa Muxammadovna

MARKETING TADQIQOTLARDA BOG‘LIQLIK KOEFFITSENTLARDAN FOYDALANISHNING NAZARIY
ASOSLARI 409
Muradov Rustamjon Sobitxonovich

GLOBALLASHUV DAVRIDA MAMLAKATDA FRILANSERLIK FAOLIYATI TASHKIL ETISH VA
RIVOJLANTIRISH YO‘LLARINI TAKOMILLASHTIRISH 417
Lutpidinov Shuxrat Zakirdjanovich

AHOLI TURMUSH DARAJASINING KO‘P OMILLI INDIKATORLARINI SHAKLLANTIRISHNING NEYRO-
RAVSHAN KLASSIFIKATSIYA MODELI 428
Mirzayev Shoxrux Normurod o‘g‘li

AVTOMOBIL SAVDOSIDA RAQAMLI TRANSFORMATSIYA VA MARKETING TEXNOLOGIYALARINING
ROLI 435
Adamboyev Abror Akrom o‘g‘li

CTPATETMUYECKAS POJIb CEMEHOBOJUYECKOI'O CEKTOPA B CUCTEME I'NIOBAJIBHOM ATPAPHOI U

HPOIIOBOJIBCTBEHHOﬁ 9KOHOMMUKU 443
Axmenosa Manuna Illyxpart ku3zun
RAQAMLI IQTISODIYOTNI RIVOJLANISHIDA ZAMONAVIY AXBOROTLARNI O‘RNI 458

Samatov Azizbek Abdulaxatovich

SI BILAN JIHOZLANGAN INNOVATSIYALARINING CHAKANA SAVDODAGI ROLI: ISTE°MOLCHI JALB
ETILISHI, XARID ODATLARI VA MARKETING STRATEGIYASI 464
Safarov Baxtiyor Djurakulovich

KICHIK BIZNES SOHASIDA MOLIYAVIY MUNOSABATLARNI SAMARALI TASHKIL ETILISHI
SUBYEKTLAR FAOLIYATI BARQARORLIGINI TA’MINLASHNING BOSH OMILI 482
Jo‘raxonov Muzaffar Eskandarovich

O‘ZBEKISTONDA INVESTITSIYALARNI MOLIYAVIY BOSHQARISHNING JORIY HOLATI VA TA’SIR

QILUVCHI OMILLARNING EKONOMETRIK TAHLILLARI 491
Ismailov Dilshod Anvarjonovich
TURIZMNI RIVOJLANTIRISHDA ZAMONAVIY MARKETING STRATEGIYALARINING O‘RNI ......cccceueeunee. 504

Xamidbayev Asadbek Nodir o‘g‘li

MODA INDUSTRIYASI MARKETING STRATEGIYALARI ORQALI XALQARO BOZORLARGA CHIQISH
IMKONIYATLARI 511
Alimxodjayeva Nargiza Elshodovna

TO‘QIMACHILIK KORXONALARI B2B BOZORIDA MARKETING STRATEGIYALARINING

SAMARADORLIK OMILLARI 519
Sapayeva Nilufar Kadambayevna

TIJORAT BANKLARINING RAQOBATBARDOSHLIGINI TAVSIFLOVCHI MOLIYAVIY
KO‘RSATKICHLARNI YAXSHILASH IMKONIYATLARII 526

Ibodullayev Shohboz To‘lqin o‘g‘li

DAVLAT SEKTORIDAGI TASHKILOTLARDA QURILISH-TA’MIRLASH XARAJATLARI HISOBINING XORIJ
TAJRIBASI 534
Azizova Zilola Lochinovna

RAQAMLI TEXNOLOGIYALAR ASOSIDA YASHIL KREDITLASH MEXANIZMLARINI
OPTIMALLASHTIRISH: EKOLOGIK LOYIHALARNI QO‘LLAB-QUVVATLASH TAHLILLI......cccceeceveererrerenneee 544
Allayarov Suxrob Rustamovich

_________________________________________________________________________________________________________________|
WWW.MARKETINGJOURNAL.UZ 5



*.é« Marketing

ILMIY, AMALIY VA OMMABOP JURNAL Ne 11-SON NOYABR, 2025-YIL

OILAVIY TADBIRKORLIK OMILLARI VA KAMBAG‘ALLIK DARAJASINI QISQARTIRISHNING PROGNOZ
KO‘RSATKICHLARI 553
Zaxidova Umida Farxodovna

METOJMKA NPENOJABAHUS LHA®POBOM SKOHOMWUKH B BBICHIMX YUYEBHbIX 3ABEJIEHUSX
Y3BEKNUCTAHA 567
AmunoBa A3zu3a batsip6aeBHa

AVTOMOBIL SANOATIDA MARKETING TADQIQOTLARI ASOSIDA INVESTITSION LOYIHALARNING
SAMARADORLIGINI OSHIRISH YO‘LLARI 575
Nasritdinova Gulchexra Abdurashitovna

HUDUDLARDA  SANOAT KORXONALARI FAOLIYATINI BOSHQARISHNING TEXNOLOGIK
MODERNIZATSIYALASH JARAYONLARINI TAKOMILLASHTIRISH 583
Qalandarova Gulshoda Nazirjon qizi, Goziyeva Shaxina Djahongirovna

SANOAT KLASTERLARIDA MARKETING EKOTIZIMI ISHTIROKCHILARI O‘RTASIDAGI O¢‘ZARO

ALOQALAR TAHLILI 591
Sobirov Azizbek Avazbekovich

AUTSORSING VA AMALIYOT 601
Shodmonov Shokir Dustmurodovich

MHOBEAEHYECKHUE BAPBEPHBI B IIPOLECCE IIPUHATHUSA PEINEHHUS O IIOKYIIKE 610

Yemonosa Iuépa Maxmya kuszu, Hyxputaunxamkaes Yiyroek, AraxaHos Acajdexk

AGROSANOAT KORXONALARIDA RAQAMLI MARKETING STRATEGIYALARINING SAMARADORLIGINI
OPTIMALLASHTIRISH 620
Fayzullayev Shuhrat Sherali o‘g‘li

MODA INDUSTRIYASI MARKETING STRATEGIYALARI ASOSIDA AUDITORIYANI
SEGMENTATSIYALASH 628
Ahmedova Rayhona Jasurbek qizi

QURILISH TARMOG‘IDA OLIB BORILAYOTGAN ISLOHOTLAR VA ULARNING RIVOJLANISH
TENDENTSIYALARI 636
Arifdjanova Zilola Dilshodovna

HUDUDLAR BO‘YICHA MOLIYAVIY INKLYUZIYA DARAJASINI BAHOLASHGA ILMIY-USLUBILY

YONDASHUVLAR 645
Adashaliyev Baxtiyorjon Valisher o‘g‘li
3®OEKTUBHOCTh OMHUKAHAJIbHBIX CTPATETW B 3JIEKTPOHHOI KOMMEPIIUMN..........coovvrreeeee. 660

Jpraumxoaxaena llaxnosa xacypoBua, XacanoB Nannep, CadgapoB Azuzdex

QURILISH MATERIALLARI SANOATIDA ISHLAB CHIQARISH SAMARADORLIGINI OSHIRISHNING
ZAMONAVIY USULLARI VA TAKOMILLASHTIRISH YO‘LLARI 676
Ibragimov Salohiddin Ochilovich

TEMIR  YO‘L TRANSPORTI KORXONALARIDA  ASOSIY FONDLARDAN FOYDALANISH
SAMARADORLIGINI BAHOLASHNING NAZARIY ASOSLARI VA METODIK YONDASHUVLARI ................ 685
Turdiyeva Irodaxon Ismoil qizi

INVESTITSION RESURSLARDAN SAMARALI FOYDALANISHNI RAG‘BATLANTIRISH MEXANIZMLARINI
TAKOMILLASHTIRISHDA XORIJITY MAMLAKATLAR TAJRIBASIDAN FOYDALANISH YO‘LLARI........... 694
Isakov Axmadali Esanbaevich

CRM-YIIPABJIEHUE B CETEBBIX CYINEPMAPKETAX PA3BUBAIOHIUXCS CTPAH: KAK JAHHBIE O
KJIMEHTAX, JOSIJIBHOCTh U OMHHUKAHAJIBHOCTHh NOBBIINAKOT ®®EKTUBHOCTH PO3HHUIbI
(POKYC HA IEHTPAJILHOM A3HM) 704
KOcynos Yayroek llykpyJuiaeBuy

MINTAQAVIY IQTISODIY RIVOJLANISHDA OZIQ-OVQAT SANOATI KORXONALARI INNOVATSION
SALOHIYATINI BOSHQARISH MEXANIZMLARI 715
Dadamirzayev Muzaffar Xabibullayevich

WWW.MARKETINGJOURNAL.UZ 6



ILMIY, AMALIY VA OMMABOP JURNAL Ne 11-SON NOYABR, 2025-YIL

INTEGRATED E-COMMERCE MANAGEMENT SYSTEM BASED ON THE
ERPI INDEX: CONCEPT, METHODOLOGY, AND MANAGEMENT
MECHANISMS FOR THE DEVELOPMENT OF E-COMMERCE IN

UZBEKISTAN

Isokhujaeva Munira Yashnarovna

professor of the department “Economics”™

University of management and future technologies, PhD.
E-mail: munira.isokhuzhaeva@mail.ru

Abstract

The article presents a conceptual model of the integrated ERPI (E-commerce
Readiness & Performance Index) focused on improving public administration of e-
commerce in Uzbekistan. A key feature of the methodology is a stimulating, incentive-
based approach based on supporting and developing entrepreneurs. This approach is
based on a humanistic management paradigm that emphasizes the importance of
internal motivation, constructive choice, and growth stimulation. ERPI includes an
assessment of digital readiness, operational efficiency, and compliance levels, forming
mechanisms for positively motivating businesses to engage in official activities and
exit the shadow sector. The methodological framework is based on institutional and
managerial principles and incentive management methods, as well as international
standards for the digital economy. The proposed model ensures the transparency of the
digital market, stimulates innovation, improves the quality of government support
instruments, and contributes to the sustainable development of e-commerce in
Uzbekistan.

Keywords: E-commerce, ERPI index, digital economy, e-commerce
management, integrated management system, platform model, digital infrastructure,
online marketplaces, electronic payment systems, logistics ecosystem, data analytics,
digital transformation.

Annotatsiya

Magqgolada O°‘zbekistonda elektron tijoratni davlat tomonidan boshqgarishni
takomillashtirishga yo‘naltirilgan ERPI (E-commerce Readiness & Performance
Index) integrallashgan indeksining konseptual modeli tagdim etilgan. Metodikaning
asosiy xususiyati tadbirkorlarni qo‘llab-quvvatlash va rivojlantirishga asoslangan
yondashuv hisoblanadi. Bunday yondashuv insonparvar boshqaruv paradigmasiga
asoslanadi va unda ichki motivatsiya, konstruktiv tanlov hamda o‘sishni
rag‘batlantirishning muhimligi ta’kidlanadi. ERPI ragamli tayyorgarlik darajasi,
operatsion samaradorlik va komplayens ko‘rsatkichlarini baholaydi hamda biznesni
rasmiy faoliyatga va yashirin iqtisodiyotidan chiqgishga undovchi ijobiy motivatsiya
mexanizmlarini shakllantiradi. Metodologik asos institutsional-boshqaruv tamoyillari,
rag‘batlantiruvchi boshqaruv usullari hamda xalqgaro ragamli igtisodiyot standartlariga
tayanadi. Taklif etilgan model ragamli bozor shaffofligini ta’minlaydi, innovatsiyalarni
rag‘batlantiradi, davlat qo‘llab-quvvatlash vositalarining sifatini oshiradi va
O‘zbekistonda e-commerce’ning bargaror rivojlanishiga xizmat qiladi.
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Kalit so‘zlar: e-commerce, ERPI indeksi, ragamli igtisodiyot, elektron tijoratni
boshqarish, integratsiyalashgan boshqaruv tizimi, platforma modeli, ragamli
infratuzilma, onlayn bozorlar, elektron to‘lov tizimlari, logistika ekotizimi,
ma’lumotlar analitikasi, raqamli transformatsiya.

AHHOTAIIUS

B cratbe npencraBiieHa KOHIIENTyallbHAasi MOJIENIb MHTETPUPOBAHHOIO MHJEKCA
ERPI (E-commerce Readiness & Performance Index), opueHTHMpoBaHHas Ha
COBEPILIEHCTBOBAHKUE TOCYJApPCTBEHHOTO YIPABJICHUS SJCKTPOHHOW KOMMEpPIMEH B
V30ekucrtane. KitoueBoil 0COOCHHOCTBIO METOJUKHU SBISETCS CTUMYJIHPYIONIHA,
MNOOLIPUTENIbHBIA  TOAXO0J, OCHOBAaHHBIM  HAa  TOAJEPXKKE W Pa3BUTHH
npeanpuHuMaresne. Takou noaxoJ OCHOBAH HA TYMAHUCTHUYECKOW YIIPABICHUYECKON
napaaurmMe, TIe ~ NOMUYEPKUBAETCS  BAXHOCTb  BHYTPEHHEH  MOTHUBAIIUH,
KOHCTPYKTHUBHOTO BbIOOpa M cTuMyiupoBanus pocta. ERPI Bkiodaer oreHky
1M(pPOBOl TOTOBHOCTH, OINEPALMOHHON 3(P(HEKTUBHOCTH M YpPOBHS KOMILIAeHCA,
dbopMupysi MeXaHHU3Mbl TO3UTHBHOM MOTHBAIMKM Ou3Heca K oduiuanbHON
NEATEIbHOCTU U BBIXOJy U3 TEHEBOTO CEKTOpa. MeToj0/ioruyeckasi OCHOBa ONUPAETCs
Ha WHCTUTYIHOHAJILHO-YIIPABICHYCCKUE NPHUHIMIBI W TOOMIPHUTEIBHBIE METOIbI
YVIpaBJICHUS, a TaKkKe€ Ha MEXIyHapOJHbIE CTaHJIApPThl ITU(POBONM HSKOHOMHKH.
[IpennoxxenHass MojJenb OOeCleUMBaeT MPO3PAYHOCTh  LU(PPOBOTO  PHIHKA,
CTUMYJIUPYET WHHOBAIMH, YJIyYIIaeT KadyeCTBO TOCYMAPCTBEHHBIX HHCTPYMEHTOB
MO/IJIEPKKU U CITOCOOCTBYET YCTOMYMBOMY Pa3BUTHIO e-commerce B Y30eKHUCTaHe.

KuoueBnie cioBa: OJexkTpoHHas komMmeprusi, uHaekc ERPI, mudposas
HPKOHOMUKA, YIIPaBJICHUE HJIEKTPOHHONW KOMMEpILIUEH, MHTETPUPOBAHHAS CHUCTEMa
yopaBieHus, miarGopMeHHass Monaenb, IudpoBas HHGPACTPYKTypa, HHTEPHET-
MarasuHbl, OJJICKTPOHHBIE TUIATEKHBIE CHUCTEMBI, JIOTUCTUYECKAsl JKOCHCTEMA,
aHAIUTHKA JaHHBIX, [IUGpoBas TpaHcHopMaIus.

INTRODUCTION

The development of e-commerce is a key factor in the modernization of the
contemporary economy. In emerging market countries, including Uzbekistan, e-
commerce is seen as a driver of SME transformation, expansion of export potential,
and improvement of government efficiency.

Despite significant progress, systemic barriers remain: a fragmented regulatory
framework, insufficient digital maturity of SMEs, weak integration of public and
private digital platforms, limited transparency of online transactions, and a significant
share of the shadow economy.

Of particular importance is the transition to a stimulating model of public
administration, where the focus is on supporting, developing, and encouraging
entrepreneurs rather than punishing them. This approach is consistent with the
humanistic management paradigm, according to which sustainable change occurs
through internal motivation, positive influence, and constructive choice, rather than
through fear of sanctions [13; 14].
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In this regard, an integrated ERPI index is proposed, which includes incentives
for the development of e-business and is aimed at bringing digital commerce out of the
shadow sector.

METHODOLOGY

The methodological basis of the study is built on the interdisciplinary integration
of modern theories of management, the digital economy, and government regulation.
The research relies on a humanistic management approach that emphasizes positive
motivation, encouragement, and support as the central drivers of development for both
systems and individuals. In this context, incentives are viewed as more effective than
punitive measures, while the creation of favorable conditions for growth and the
prioritization of development through support rather than pressure constitute the core
philosophy of ERPI. This human-centered perspective shapes the conceptual
foundations reflected in prior studies.

The institutional-managerial approach serves as an analytical tool for examining
the interaction between government agencies, digital platforms, and business entities.
It provides the basis for assessing the systemic nature of public administration and
identifying institutional components that require modernization. Complementing this
is the concept of digital transformation in management, which forms the basis for
developing indicators of digital readiness and the operational efficiency of e-commerce
entities. This conceptual layer places special emphasis on the digital maturity of
businesses, the condition of digital logistics infrastructure, the overall innovative
activity within the sector, and the degree of trust among participants engaged in digital
transactions.

A central element of the methodology is the index assessment method, through
which a comprehensive ERPI index has been developed incorporating three integral
blocks: Readiness, Operations & Performance, and Compliance & Trust. Each
component is normalized on a scale of zero to one hundred, enabling the formation of
a unified aggregate indicator that reflects the level of digital sustainability. The
methodology further integrates an automated interagency monitoring system grounded
in the use of data continuously collected from tax authorities, payment providers,
logistics operators, marketplaces, and social registers. The use of automated data
sources ensures the objectivity, reliability, and uninterrupted nature of the calculations.

Finally, the methodological framework incorporates the management synergy
method, which conceptualizes ERPI as an integral part of a broader government
management system. Within this system, synergy emerges through the alignment of
incentive-based policies such as grants and subsidies, monitoring and control
mechanisms, and digital support tools designed to assist entrepreneurs. Together, these
interconnected approaches ensure the systemic, data-driven, and innovation-oriented
character of the research methodology.

ANALYSIS AND RESULTS

ERPI functions as a comprehensive tool for assessing digital business maturity
and shaping an incentive-based public administration model. It determines the level of
_________________________________________________________________________________________________________________|
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digital development by evaluating infrastructure, operational -efficiency, and
management transparency, while forming a governance approach built on rewards
rather than penalties. Within this framework, development and innovation are
stimulated through increased scores that reflect digital progress, and companies with
high ERPI results become eligible for various benefits and subsidies. The model also
creates favorable conditions for official economic activity, encouraging enterprises to
transition out of the shadow economy, and supports a humanistic management
philosophy in which growth is achieved through support and positive motivation. As a
result, this approach provides a holistic understanding of the status and dynamics of
digital business.

A mechanism for integrating ERPI into national government systems has been
established, and the proposed model operates without the need for new infrastructure
because it relies on the existing Sustainability Rating. This ensures the minimization
of administrative barriers, the reduction of transaction costs, accessibility for micro and
small businesses, and a high degree of reproducibility and scalability. The system
therefore enables broad implementation across different categories of enterprises while
maintaining administrative efficiency.

A structured set of state support tools tied to ERPI levels has also been developed.
Four incentive tiers define differentiated support measures: high ERPI levels grant
priority access to loans, subsidies, and export programs; medium ERPI levels provide
advantages in logistics, training, and marketplace promotion; low ERPI values are
accompanied by digital adaptation programs; and critically low ERPI scores require
participation in mandatory digital transformation programs. Through this mechanism,
ERPI effectively becomes a regulator of business behavior, motivating companies to
improve their digital maturity and enhance the quality of their services.

The management effects associated with implementing this model have likewise
been identified. The introduction of ERPI contributes to greater market transparency
and a decrease in shadow operations, while also improving the quality of digital
services through continuous monitoring of reviews, return rates, and logistics
performance. The index accelerates export activity by facilitating integration into
international e-commerce value chains and strengthens consumer confidence by
incorporating compliance indicators into assessments. Moreover, it enables the more
rational allocation of public resources by directing them toward the most promising
enterprises and increases the efficiency of public administration by providing
authorities with analytical and forecasting tools for interpreting market trends.

Discussion

The ERPI model allows for the creation of a new level of state management of e-
commerce, moving from fragmented regulation to systematic, analytical, and
incentive-based management.

First, ERPI acts as a strategic management tool, allowing the state to form long-
term e-commerce development trajectories focused on economic growth, increased
exports, and support for innovation. The incentive nature of the methodology—
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increased points for development, innovation, and transparency—-creates a sustainable
motivation for entrepreneurs to undergo digital transformation.

Second, ERPI creates a manageable digital environment where business
performance criteria become quantifiable and transparent to all market participants.
This is in line with modern requirements for evidence-based policymaking [1], [12],
ensuring that decisions are made based on data rather than subjective assessments.

Third, the ERPI model strengthens the interaction between the state and the
private sector. Through a system of incentives, benefits, subsidies, and access to digital
services, an ecosystem is created in which digital platforms, entrepreneurs, logistics
companies, and banks are interested in the joint growth of digital maturity.

Fourth, ERPI helps reduce institutional risks and build trust. The corrective
indicators in the model serve a purely regulatory, rather than punitive, function, which
supports fair competition and protects consumers. This is especially important in the
context of rapid growth in distance selling and the expansion of digital markets.

Fifth, the incentive nature of ERPI creates economic advantages for formal
activities, motivating businesses to leave the shadow economy. Companies with high
index scores gain access to government support programs, subsidies, and improved
digital services, making the legal sector more profitable than the shadow economy.

Thus, ERPI becomes the foundation for the formation of a national digital
governance system based on encouragement, motivation, and support. The model
ensures the sustainable development of e-commerce, strengthens institutions of trust,
and increases the competitiveness of Uzbekistan's economy in the context of digital
transformation.

CONCLUSION AND SUGGESTIONS

The proposed ERPI model is an effective tool for assessing the digital maturity of
businesses and creates an incentive-based format for government management of e-
commerce. The methodology is based on encouraging development, innovation, and
transparency, providing enterprises with high ERPI with access to benefits, subsidies,
and digital services. This creates economically advantageous conditions for official
activities and motivates businesses to leave the shadow economy.

The integration of ERPI into government digital systems enhances transparency,
reduces institutional risks, and improves the quality of management decisions. As a
result, ERPI becomes the foundation of a new e-commerce management model focused
on the development, trust, and sustainable growth of Uzbekistan's digital economy.
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